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To help vou plan for te

thieater, concert hall, school, aind radio can-
not oller? Will the television screen make
a good tcaching platform? Will it further
the fine arts, science, industry? What can
it offer uniquely to the church?

Iow, in short, will television best serve
the public weltare?  How best improve
our lives?

General Eleetric ¢
studying and imp ¢ transmission and
reception.  And studio manager and pro-
gram staft are urged to give the fullest

11C Cneineers are
O

Leader in Radio, Television, and Electronic Research

GENERAL @) ELECTRIC

160-41-6912

ion, visit General Electric’s pr

ing-yround station WRGE, showen above

expression to creative talents and ideas.
For the General Electric vision is to make
televis stand on its own fect as a new
cultural and entertainment medium.

In the future, when you are planning
vour television station, General Electric

will be rcady with a wealth of experience
in television programming and techniques.
General Electrie today is scanning to-
nmorrow. . . . Radio, Television, and Elce-
tronics Department, General Llectric
Company, Schenectady, New York.

TELEVISION
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TOMMY RIGGS

AND

“BETTY LOU"”

BUSINESS REPRESENTATIVE

HENRY COX

Baldwin 6932R
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NEW YORK

CIRCLE 7-8300

WASHINGTON

REPUBLIC 4000

CLEVELAND

CHERRY 0942

BOSTON

HANCOCK 426/

must go farther today!

Your nearest NBC Spot Sales Office is
vour key 1o suecessful Spot Radio cam-
paigns at lowest cost.

The 11 NBC Key Stations represented
by that office have proved [or many
vears their ability to deliver salesanes-
sages into homes where sales-potentials
are highest and sales-resistances lowest
...vour best bets today! In New York,
Chicago. San Irancisco. Washington.
Denver. In Cleveland and Schenectady
—in Boston and Philadelphia—in Pitis-
burgh and Fort Wayne!

HOT NUMBERS

... for Spot Advertisers whose Budgets

CHICAGO

SUPERIOR 8300

SAN FRANCISCO

GRAYSTONE 8700

DENVER

MAINE 6211

HOLLYWOOD.,

HOLLYWOOD 6161

But that’s not all. Any NBC Spot Sales
Office will be glad to give vou the data
vou need to win those markets! The
listening-habits of Fort Wavne, for in.
stance...the buving-habits of Boston,
The reasons why Pittshurgh is a “de-
partmentstore city” while Cleveland

s not,

The data, in short. that lets vou make
full use of the inherent flexibility of
Spot Radio. The data that lets vou
match vour methods to your markets!

NBC SPOT SALES

Repr

WBZ Boston
WBZA Springfield
WEAF New York

WGY Schenectady
KYW Philadelphia
WRC Washington

esenting

KDKA Pittsburgh
WTAM Cleveland
WOWOQO Forty Wayne

WMAQ Chicago
KOA Denver
KPO San Francisca
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This, The Sixth Edition of
Radio Annual Is Dedicated To

R A DI O

AT WAR

... The coming of war found RADIO
fully prepared to meet its tremen-
dous responsibilities. . . . It well
knows the value of freedom and se-
curity. . .. With its complete facilities
and equipment, aggressive and re-
sourceful executives, dynamic
research and inventive personnel,
efficiently trained manpower and
military team-work and precision,
RADIO has become an irresistible
force in the March to Victory.

f/ PURLISHER
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TRANSMERICLY

Creators and Producers
0f Radio Programs
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How do you measure ay

L}

\‘yr‘"'Av‘—J-.—.-

MORE LISTENERS? Mucual last year scored sub--
stantial audience gains, coast to coast, its average evening
program rating for December up 209 over December,
1941, while the all-network average rose only 977

BETTER STATIONS? Mucual last year culminated
improvements which, since 1941, have provided berrer
facilities for 74% of all its stations and added 26,250 more
watts for the top 14 markets alone.

LOWER COSTS ? Mutual last year developed the most
economical rate structure in radio history, lowering mini-

mum station requirements and raising maximum dis-
counts, to benefit every advertiser.

GREATER BUSINESS? Mutual last year again

achieved the largest gain in advertising volume for any

network, rising 329% over 1941 for a new high in the
network’s career.
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Martin Block

e “MAKE BELIEVE BALLROOM,” WNEW

32 Hours Daily for 23
Satisfied Sponsors! 9th Year

Also

® “YOUR HIT PARADE" and
KAY KYSER’S “KOLLEGE OF MUSICAL
KNOWLEDGE"” for American Tobacco Co.

”Thcnks to You... and You...
... And Especia”y to YOU.’”

R
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Presented by
GENERAL FOODS CORP.

“The Kale Smilh Houn'

for Jello
CBS ® FRIDAY ® § to 8:30 P.M.,, EEW.T.
W_ST CCAST: 12 MIDNIGHT TO 12:30 A. M.. E. W.

Kate Smith Spechs”

For Swans-Down and Calumet
12 Noon to 12:15 P.M., E.W.T., Monday thru Friday

TED COLLINS

PRODUCER-DIRECTOR

*
“Thanks for Listenin' =
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AP News for radio
is available exclusively through

PRESS ASSOCIATION, INC.

50 Rockefeller Plaza New York, N. Y.
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SESAC is the largest music performing rights organization .n the broad-
casting industry.

SESAC music is used on more radio stations than any other music because:
SESAC has licenses with 870 commercial stations in the United
States .wd

SESAC music is American music, our publishers being

located in 20 states from coast to coast. SESAC

publishers dominate their respective fields and

include the largest publisher of cowboy,

western and hillbilly music, the

largest publisher of Ameri-

can standard music,

the largest pub-

lisher of

lege and patri-
band, col-

otic music, the largest
publisher of gospel and
religious music, the largest pub-

lisher of accordion music, etc.

SESAC pioncered every major advance in the

music copyright field—clearance at the source on

network programs—no restriction list—reasonable flat
fees—program service department—station relations staff—

friendly cooperation.

SESAC is proud to have been selected by the U. S. Treasury to act as its
liaison with the broadcasting industry in the war bond campaign.
SESAC

means The Best Music

In America.

GET YOUR COPY OF
THE BI6 GREEN 1943
SESAC MUSIC GUIDE
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FULLSPEED AHEAD...toward Vic

321 FIFTH AVENUE

My

K¢

OST of this yvear’s news, we confidently
anticipate, will be “victory news”
the biggest and best news in this country’s
history. You’ll want it fast—and you’ll want

it in plenty!

To increase the flow of news at peak hours
of news broadcasting, Transradio has speeded
up all its news circuits to 60 words per minute.
This speed-up is the first of its kind to be
adopted by any press service in the radio field.
Besides hringing you the news faster, it will
make available larger reserves of news fea-

tures and secondary news.

It’s provided at no increased cost to clients.
[t is another direct benefit 1o stations resulting
from Transradio’s successful 2-vear fight for
reduced long-lines charges in the press service

and broadcasting fields.

Write today for details about the new,
speedier, expanded Transradio leased-wire

service.

e

TRANSRADIO PRESS SERVICE, Inc.

(ory

NEW YORK. N. Y.
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might say it isn’t relative,

but l/s actually does = 2 5 o/o on the Atlantic Coast Network.

Like this: From Boston to Washington . . . through eight states and nearly two score of

r

America’s greotest markets . ., the Atlantic Coast - Network reaches /5
Yo ¢
—f I
of all the radio homes of the nation ... 6,060,000 of them.” And /5 in the conven-

[+
tlonal manner, is 20 /°

And then something happens that makes your sales curve leap for joy! For

S !
] N | - .
this /5 of America’s radio homes &%, -, actuaily controls 25°/° of the nation’s

effective buying power. Atlantic Coast-ites earn, ond spend, /7 of America’s income,
s

';:.\:.
C:&__’F: making the ACN coverage area one of the country's richest-per-capita markets.
==1

This market, where l/5 - 2 5 o/o Is now available, for the first time, "'wastefree’’
r~
(A
|.__.-”|
f

... at the cost of a major New York City outlet alone.

Only over the Atlantic Coast Network!

*And growing by leaps and bounds as a resvlt of the mony wer plants along the Atlantic Coast,

THE ATLANTIC COAST NETWORK, INc.
501 MADISON AVENUE . NEW YORK CITY

WNEW=New York « WCOP—Bostan + WFCH=Providence-Pawincher » WABC ~Hariford « WELIF—New Haven

WPEN — Philadelphia - WFRBR—Baltimore « WWDC -Washington - WBOC - ~bhury « WJEJ —Hagerstown

24
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Chief Engineers of Stations........... 971
Home Economic Directors of Stations... 844
Motion Picture Commentators of Stations.847
Musical Directors of Stations.......... 839
Radio Editors and Writers of Newspapers 191
Stations, Facilities and Persconnel. . .. .. 592
West Virginia Network, Officers, etc.. .. .. 321
Western Association of Broadcasters. .. .. 926
WISCONSIN:
Census and “Shifting Populations’ . 274 & 285
Chief Engineers of Stations........... 972
Home Economic Directors of Stations... 844

Motion Picture Commentators of Stations 847
Musical Directors of Stations.......... 839

Venezuela, Stations of.................. 1020 Radio Editors and Writers of Newspapers 192
VERMONT: Stations, Facilities and Personnel. . . . ... 575
Census and “Shifting Populations’.271 & 285 Wisconsin League of Radio Stations. .. .. 926
Chief Engineers of Siations........... 971 Wisconsin Network, Officers. etc........ 321
Home Economic Directors of Stations... 844 Woman’s National Radio Committee. . . . . 926
Motion Picture Commentators of Stations 847 Woods, Mark, Article on Blue Network... 291
Musical Directors of Stations.......... 839 Writer's Digest, OWL. .. ... T 850
Radio Editors and Writers of Newspapers 191 Writers, Radio ...................... .. 817
Stations, Facilities and Personnel. . . .. 581 Writers and Radio Editors of Newspapers. 185
VIRGINIA: Writers War Board. ........ ... ... .. ... 926
Census and "‘Shifting Populations”.271 & 285 WYOMING:
Chief Engineers of Stations........... 971 Census Data ............... ... ... . 275
Home Economic Directors of Stations... 844 Chief Engineers of Stations. ..., .. .... 972
Motion Picture Commentators of Stalions 847 Home Economics Directors of Stations. .. 844
Musical Directors of Stations.......... 839 Motion Picture Ceammentators of Stations 847
Radio Editors and Writers of Newspapers 191 Musical Directors of Stations.......... 839
Stations, Facilities and Personnel. ... . 582 Radio Editors and Writers of Newspapers 192
Vocalists and Their Work in 1942. ... ... 739 Stations, Facilities and Personnel. . . . .. 602
W Y
War Agencies, Federal Radio. . ..... ... 118 Yankee Network, Officers, etc.. .. ... .. . 321
War Communications Board:
Article by E. K. Jett.......... .. ... ... 43 Z
Members, Coordinating Committee, etc.
45 & 93 Z-Bar Net, Officers, Stations, etc.... .. .. 321
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% Radio Productions

T
ermil- " aymon (./
R AT

C 0O R P O I O N

R ESENTS
The Nation’s Outstanding Shows
* "“"RADIO THEATRE OF FAMOUS CLASSICS”

A half-hour transcrited (by World Broadcasting) dramatization of the world's greatest
zlassics. De Maupassant, Stevenson, Zola, Ibsen, and Wilde: these are your writers.
Each show is complete in itsell, brilliantly produced and directed with an outstanding
‘ast, and adapted for radio by today’s foremost radio writers. The merchandising
campaign included in the cost of this show consists of o give-away of a 500-page
“loth-bound book of the collected works of each author. The cumpaign and books
e GRATIS TO THE SPONSOR.

* “GUESS WHO"

Guess Who'' is based an the ability of siudio coniestants to recognize the voices of
the nation's leading personalities from stage, screen, radio, the arts, sciences and
public life. The program is emceed by Waller O'Keele, star of stage, screen and
radio. Music is supplied by D'Artega and his orchestra. Seven famous quest stars are
{featured each week. Prizes consist of $50 and $25 War Bonds and 310 in War Stamps
to each studio contestant who “Guesses Who" on his first, second or third try respec-
tively. The listening audience voles each week for the seven guests who are to appear.
A contest is conducted for the listeners also. A large contribution is made weekly
‘o the Army & Navy Emergency Reliel Societies in the names of the seven weekly
Juest stars. This is a 30 minute LIVE NETWORK SHOW. PRESENTATION ON REQUEST.

% "FAMOUS FATHERS" —Currently Sponsored on 115 Stations.

A fifteen-minute transcribed (by Worid Broadcasting) show that has been tested
and proven on more than one hundred stations throughout the country. This program
teatures Howard Lindsay (as master of ceremonies), the star and co-author of “Life
With Father.” Each week Howard Lindsay has as his guesi a famous American
lather who tells of some of the outstanding events in his life, and there is a
dramatization of these events with the guest star playing his own role. The guests
are stars of stage, screen, radio, and many other fields. Success stories on this
program are available upon request.

% LOOKING FOR A TESTED NETWORK SHOW?

We have just acquired the rights for two big ones! One has been on the networks
for 11 Years!! The other has already been presold o over eighty million people
through motion pictures!!

A phone call or letter will bring you complete information.

Audition transcriptions are available on most these shows.
(A $5.00 deposit is requested on all auditions: this
amount is refundable upon return of the transcription).
Brochures and sample copies of merchandising items
are also available upon request. WRITE ... WIRE . . .
TELEPHONE. . . .

KERMIT-RAYMOND CORPORATION

Eldorade 5-5511 Raymond Green, General Manager

0
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1943

Abbott, Bud ........... 58
Advertiser, The ........ 216
Advertising Age ....... 212
Advertising Agency Radio
Script Library ........ 676
Air Features, Inc........ 650
Alber, David O...... ... 734
All-Canada Radio Facili-
ties Limited ....... ... 613
Allen, Fred ... ... ..... 46
Allen, Mel .......... ... 814
Andrews Sisters ........ 744
ASCAP Radio Program
Service .............. 706
Associated Music Publish-
ers, Imc, ............. 150

Associated Press. .12 & R.O.B.
Associated Recorded Pro-

gram Service ........ 636
Atlantic Coast Network,

The.Inc, ............. 24

B

Baker, Jerry ........... 751
Baldi, Diana ........... 720
Barnes Printing Co...102, 863
Barron, Blue ........ ... 754
Beasley, Irene .......... 714
Beck, Jackson .......... 730
Benny, Jack ............ 42
Benson, Bob ........... 788
Bercovici, B, S........... 770
Bergen, Edgar ......... 56
Berle, Milton - .......... 48
Bestor, Don ............ 759
Billboard, The .......... 222
Bixby, Carl ............ 818
Black. Ivan ...... .. ... 733
Block, Martin ...... .... 8
Blue Network, The...... 80.81

ADVERTISING

INDEX

BMI ... ............... 226
Boles, Jim ............. 716
Boyar, Burt .......... .. 76
British Broadcasting Corp. 38
Brody, Stuart (Steve).... 76
Brooks, Joan ........... 76
Brusiloff, Nat .......... 72
Burn, Walter P. and Asso-

ciates, Inc. .......... 82
Burns, Bob ....... . ARt

C

CFRB .................. 626
CKCL ................. 627
CKLW . ........... S 627
Cafe Society ........... 733
Campbell, Patsy ........ 76
Canadian Broadcasting

Corp. ... 606
Cantor, Eddie .......... 44
Cassel, Walter ......... 746
Cherniavsky, Josef . ..... 759
Chimes, Michael ..... 717
Clark, Lon ............. 732
Collins, Ted ........... 10

Columbia Broadcasting

1943

Dennis, Clark .......... 744
Don Lee Network....... 288
Donald. Peter .......... 721
Double or Nothing...... 72
Downey, Morton ....... . 66
E
East, Ed and Polly....... 722
Easy Aces ............. 721
Edwards, Joan ......... 738
Edwards, Ralph ........ 68
Eliot, Bruce ........ .... 780
Elliott, Larry ........... 782
Emery, Bob ............ 731

Fitzgerald, Edward &

Pegeen .............. 715
Fleming, James ..... ... 784
Forrest, Frank .......... 72

G
Gailmor, William S... .. .. 768
Gallop, Frank .......... 782
Garde, Betty ........... 708

General Amusement Corp. 646
General Electric

System ...111, 112,113, 114 Inside Front Covers
Columbia Recording Corp. 662 Gernannt, William . ... .. 648
Combs, George Hamilton, Godirey, Arthur ...... .. 60
Jro oo 769 Godwin, Earl .......... 767
Costello, Lou ........... 58 Goodman, Benny .. ..... 78
Cott, Ted .............. 730 Gould, Morton .......... 92
Courtney. Alan ......... 732 Grant, Lee ............. 756
Courtney, Diane ... .. ... 748 Granville, Dick ......... 84
Cravens, Kathryn ...... 769 Grauer, Ben ........... 778
Cresta Blanca Wine Co., Green, Art ............. 790
Ine, ................. 92 Greene, Marie .... ... ... 750
Cugat, Xavier .......... 753 Gross, Walter . ......... 757
D H

DeAngelo, Carlo ....... 820 Hadley, Hap

Decca Records .. ... .... 668 Facing Page 1024
27
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RAYMOND PAIGE

AND HIS ORCHESTRAS

Featured on

4 STAR MUSICAL MORALE PRODUCTIONS
MAGAZINE D’OR

War Agencies—Coordinator of Inter-American Affairs

STAGE DOOR CANTEEN

Corn Products Refining Company

SONGS BY MORTON DOWNEY

Sponsored by the Bottlers of Coca-Cola

YOUNG AMERICANS ORCHESTRA

The Goodyear Tire and Rubber Company

2
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ADVERTISING INDEX

“"Happy Jim Parsons”.... 724
Harris, Bob ....... ... ... 790
Havrilla, Alois .. ... .. 72
Hawk,Bob ...... ... .. ... 722
Heatter, Gabriel .. .. .. .. 767
Helfer, Lieut. Al.... ... .. 776
Herlihy, Ed .......... .. 778
Herman, Woody .. .. ... 752
Hersholt, Jean ....... .. 74
Hill, Edwin C.. ... ... . ... 768
Hope, Bob ........ ... .. 50
Houston, Josephine ..... 748
Howard, Eunice .... .. .. 725
Hulick, Budd ..... .. ... 734
Hull, Warren .. ... . . . . 713
I —
International News
Service ........ ... .. 34
J
Johnson, Parks .. .... ... 713
Jolson, Al ...... ..... .. 52
Jones, Spike - ... ... . ... 758
Jordan, Marion and Jim.. 54
Jostyn, Jay ............. 725
Joy, Dick ............ .. 784
K
KCMO ... .............. 458
KDYL . ....... ... ...... 580
KECA .. ... ... . ...... 358
KFBI .................. 422
KFEL ............. 371
KFJZ .. .. ... ... ... .. .. 571
KFWB ... ... ... .. ... .. 360
KGKO . ................ 566
KLX ... . ... . ...... .. 364
KMBC ... .. .. .. .. .. .. 296
KMPC ... ... ....... .. 356
KMTR . ........ ........ 362
KOA ... ... .......... 322
KOMA ............. ... 530
KOY .. ... ... 402
KROW ... .. ... . ... . .. 365
KSD ...... ... ... ... .. 460
KSTP .......... 452
KSUN ... .......... .. .. 402
KTUC . ... .. .. ... . .. 402
KTUOL .......... .. 530
Kasper-Gordon. Inc. 684
Kay. Beatrice ....... 747
Kaye. Sammy ... .. ... 752

Kennedy. John B.... ... .. 766 NBC (Radio-Recording
Kermit-Raymond Division} ............. 634
Corp. ..... A, 26 & 640 NBC (Spot Sales)........ 2
Keystone Broadcasting NBC (Thesaurus) ....... 674
System. .Bet. Pages 314-315 North Central Broadcast-
King, John Reed. . ... ... 72 ing System .......... 150
Kyser, Kay ........ .. .. 62 Northwest Network ..... 448
L 0
Latimer, Ed .......... .. 727 Oboler, Arch ........... 818
Lavalle. Paul ... . .. .. .. 787 O’Connell, Helen ....... 742
Lawrence, Jerry ..... ... 731 P
Lawrence, Mort .. ... ... 786
Lee, Bert ....... ... .. .. 812 Pacific Blue Network, The 354
Lombardo, Guy ... ... 40 Paige, Raymond ........ 28
Long, Johnny ....... ... 756 Pennell, Bill ........... 780
Lorde, Athena ...... ... 716 Perry, Bill ............. 748
Lorraine, Kay .. . .... 749  Petrie, Howard ......... 76
Lovejoy. Frank ... . . 729 Phillips, Don ........... 788
Lyons, A. & S.. Inc...... g3 Pitt Merle ............ 760
Postal Telegraph
M Facing Inside Back Cover
Mack, Gilbert ......... 718 Pratt, Ben ......... ... 76
Manson, Charlotte - ..... 724 Press Association,
Marks, Lt. Ganett ...... 50 The............ 12 & R.O.B.
Martin, Charles ...... .. 816 Press Wireless, Inc...... 36
Mason-Dixon Radio Group 536 Presto Recording Corp... 956
McBride, Mary Margaret. 713 Puinam, George F....... 18
McGee, Fibber and Molly 54 Q
McGill, Jerry ..... ...... 820
McGillivra, Joseph Her- Quiz, Professor ........ 94
shey. Inc. ........... 140 R
Merry Macs. The..... - 749 Radio Advertising Rates
Metronome ............. 218 & Data ..o 210
Michigan Radio Radio Corporation of
Network ........... 16, 17 America . ..... Back Cover
Monroe, Lucy .......... 748 Radio Events, Inc.. .676 & 814
Morris, William, Agency, Radio Programmas De
Inc. ... RERRERES 100 Mexico. S. A.......... 852
Morse, Carlton E.. ... .. .. 816 Radio-Telovision Journal. 224
Moseley. Sydney ....... 762 Rambeau, William G.. Co. 130
Murray, Lyn ........ . .. 783 Reed, Alan ... ... . 726
Murray, Mildred ... .... 726 Repaid, Billy .. ... ... o
Musical Courier ..... ... 220 Riggs. Tommy. .Facing Page 1
Mutual Broadcasting Ringling Bros. and Bar-
System .............. 8 num & Bailey......... 32
Muzak Transcriptions, Inc. 660 Robertson, “Texas” Jim.. 750
N Robinson, Prescott ...... 771
National Broadcasting Rockhill Radio, Inc....... 666
Co. ... .. Bet. Pages 96-97 Ross, Lanny ........... 748
National Concert and Ross Federal Research
Artists Corp. ......... 122 Corp. .. .Inside Back Cover
20
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ADVERTISING

S
Sales Management . . ... 214
Salter, Capt. Harry.. .. .. 755
Schenley Products ...... 92
Script Library, The...... 786
SESAC ................ 14
Shaw, Bob ........... .. 76
Shore, Dinah .......... 740
Simms, Ginny .......... 64
Sims, Jay .............. 764
Sinatra, Frank ....... 743
Sincere, Jean ........... 76
Skelton., Red .......... 712
Smith, Kate .......... .. 10
Souvaine, Henry, Inc.... 642
Spivak, Charlie 754
Spot Sales, Inc.......... 128
Stang, Arnold ........ .. 728
Steel, Johannes ........ 772
Straeter, Ted .......... 758
Swing, Raymond Gram.. 766
Sylvern, Henry ........ 760
T
Tempest, Coral ......... 76
Thomas, Ann .......... 723

Transamerican Broadcast-
ing and Television Corp. 4
Transradio Press Service,

Inc. ... ... ... .. ... 22
Tuitle, Lurene ........ .. 710
Tyro Productions ....... 656
United Press ........... 20
Vail, Myrtle ......... .. 727
Vallee, Rudy .......... 708

Vernor, Vi and Vilma... 76

Viola, J. Franklin.... ... 130
Voorhees, Don ......... 758
Vox Pop ............... 713
W
WAAT ................ 472
WABY ................ 478
WATL ................. 388
WAZL ............ ... 536
WBAL ............. 432
WBAP ................. 566
WBBM ................ 398
WBCM ................ 16

WBEN ............. ... 290
WBIG ............. ... .. 508
WBNX ... ... ... .. ... 485
WBNY ... .. ... ... ... 482
WBYN ... . ... 480
WCAU .......... ... ..., 542
WCBM .............. .. 433
WCLE . ... .......... ... 520
WCOP .............. .. 436
wCou ... ... 430
WDAS ... ... ............ 543
WDEL ......... ... 379 & 536
WDRC ... ... ... . ... 374
WELL ... 377
WELL ... ... .. .. 16
WEMP ... ... . . .. ... 599
WERC ... ... ... .. ... 538
WEST ........... .. ... 536
WEVD ... ........... .. 487
WFAA .. ........... ... 566
WFAS .......... ... ... 505
WFBL ........... ... ... 502
WFCI ... .. 554
WFDF ... .. .. ... ... .. .. 16
WFIL ... ... . .. 544
WFM] ... ... ... ... 526
WFETC ... ....... .. ... S10
WGAL ................ 536
WGBR .. ... ... ... . ... 509
WGN ... 400
WGPC ......... ... ... 388
WHAM ... ... ... .. ... 500
WHAS ... ... ... ... .. 424
WHB ......... .. .. 30
WHEB ... ............ 470
WHIO ... ... .. .. . ... 522
WHK .......... ... .. .. 520
WHN ... ... . 486
WHOM ... ..... ... . ... 474
WIAC ... ... .. . ... .. 605
WIBM .. ... ... .. 16
WIBW ... .. 420
WILM ... 536
WIND ................. 403
WINS .. ... ... ... .... 488
WINX .. L 380
WIOD ................. 385
WIP .. 546
WIS ..., 5§57
WISN ........ . ... .. .. 598
WIAX ... 383
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INDEX

WIM ... ... .. ... 16
WIID ......... ... ... 403
WIIN ... 483
WKAT ...... ... ... ... 384
WKBO ................. 536
WKRC ... . ..., ... ... 517
WLAW ... ... ... .. 439
WLIB ... ....... ... 481
WLS ... ... ... .. 402
WLW 310
WMAQ ............. .. 404
WMCA .. ... .. .. . .. 490
WNEW ....... .. ... .. 492
WOKO ............. .. 478
WOL .................. 381
WOOoD ........ ... .. 16
WOR .................. 495
WORK ................ 536
wov ..o 498
WPAT ... .. .. . ... 475
WPEN ...... ... .. ... .. 548
WPTF ... .. ... . ... .. 511
WQXR ... ...... .. ..., 496
WRBL ............ . .. 388
WRNL ... ... ... .. .. 585
WROK ............. . .. 408
WBRR ... ... .. 571
WSAL .......... . ... 518
WSB ... 390
WSBA ... ... . . ... . .. 553
WSN ... 564
WSBRR ........... ... . .. 378
WTBO ................ 434
WTIC ... ... ... ... .. 376
WTOL ......... ... ... . 524
WWI 442
WXYZ ... 16
Walton, Sid ......... . . 770
Waring, Fred ....... . . 70
Wayne, Jerry ...... .. . 745
Weist, Dwight .. ... ... 729
Welch, Edgar ......... 792
Wells, Bill ...... .. .. .. 792
We Owe You Program.. 654
Westinghouse ... ... .. 958
Wilson, Claire ....... .. 728
Wismer, Harry ....... .. 810
Wolf Associates, Inc... .. 644
Wood, Barry ........ ... 741

Yankee Network, The,
Inc. ............ ... 152-153

Zz

Zertbe, Lawson .........
Ziv, Frederic W., Inc.. ...
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Bul the Red Wagons Are Still /30”14147 and
the Ranner of A Great American Tradition
Still 4&64 /)/Laucﬂy. G’Leel‘angd o Ounr /eac&'a
Griends — Thode Whe Serve in the Armed
Horced and Those Who Shoulder Increasingly
Jeaduf Burdens On the Home Prond.

RINGLING BROS. and BARNUM & BAILEY

Radio Department. ......... Bev. Kellev. ... .. [Frank Morrisses
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| THIS 15 THE SIXTH
;| EOITION OF

| RAD [0
0 0URL
| 1943

The one thousand twenty-fonr pages thal
l follow are enthusiastically dedicated to the
dynamic part that radio is playing in the
greal victory effort. Radio Annnal is de-
signed 1o cover the radio indusiry com-
pletely and comprebensively and is seut
complimentary to all subscribers as purt
of Rudio Daily service.

M
<
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VRS 1S THE SEARCLIGHT
0F FREEDON

In 1943, I N S will continue to
render vital war service to 1its
radio clients by unexcelled spot
news coverage and special features,

delivered accurately and speedi]y.

INTERNATIONAL NEWS SERVICE |

235 East 45th Street New York, N. Y.
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IRADIO

TO-DAY AND
TOMORROW

JAMES LAWRENCE FLY

Chairman. Federal Communicalions Commission

served the nation well in the dissemina-

tion of war news and information. It
stands pre-eminent today as our most valued
means  of mass communication. Of great
significance in time of peace, a thorough
eoing svstem  of broadeasting  is essential
in time of war. Morcover, it is doubtful whether our special wartime drives would
have got on without radio. There is the sale of War Savings Bonds, the calls to war
work, the collection of scrap, and countless other programs for civilian cooperation,
All-out cooperation in the war ¢ffort has been wholly voluntary. Most of the broadcast
station operations have been profitable to date. But care must be taken not to
jeopardize their sceurity and continuity. The plight of the smaller stations in outlying
districts is becoming more scrious, and a solution must be found.

RAI)I()BI{()A(JAS'I'IN(; during 1942 has

The past year has marked a continuing difficulty for the radio industry to obtain
critical materials and trained personnel. The Federal Communications Commission
has assisted to make those difficulties as light as conditions will permit. Rules of the
FCC have been relaxed to permit persons less skilled to take over some broadcast
functions, while other actions of the Commission have permitted opevating economies,
particularly in broadcast hours and the conscrvation of equipment in usc.

Wartiime operation has its encouraging aspects, however. New program techniques
and listener appeals have been developed by the greater emphasis upon social and
home front problems. An increased neighborly interest in community affaivs has come
through cooperation in loeal civilian defense measures. There has been an increase
of program exchanges between the nations of our allied cause. Some of our radio
writers, producers and executives have obtained a broader experience and background
by being able to observe at first hand the programming methods of the British and
other United Nations. The newer radiobroadcasting fields, especially the visual, will
undoubtedly benefit from the advancements and discoveries under the stimulus of
militarynecessity.  Without in any way distorting the truth, we can say that some
permanent benefit has vesulted, and that both Dbroadeasters and listeners are the
gainers,

By past experience we can be confident that the year 1943 will mark progress in
radiobroadeasting. We can be cqually sure that its opportunities and respounsibilities
for public service will correspondingly increase. Exacting as are the requirements upon
broadcasting during wartime, from here on out, they will be no less in time of peace.
While fighting the war wholeheartedly we must keep alert to the broadening role of
radio in the peaceful world of tomorvow.

oy Conepdete FOC Scetion Plevse Taae o Poage 1
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BROADCASTERS:

We offer you

l. reception or transmission of inter-
national programs,

2. frequency measurements,

. . .
030 engineering counsel and research.

Twenty years in radio communications.

100,000,000 words, 10,000 radiophotographs, and
10,000 hours of broadcast programs per year.

Stations and circuits at home and abroad.

Designers and builders of transmitters, receivers

and special apparatus for war and peace.

PRESS WIRELESS INC.

1475 Broadway 435 No. Michigan Tafc Bldg. Savoy Hotel
New York City Chicago Hollywood London
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VITAL MEDIUM
IN WAR EFFORT

NEVILLE MILLER

Presideni Nafional Association ol Broadcasters

AR and all its various aspects has

dominated broadeasting during the past

vear, and will undoubtedly dominate it

for scveral vears to come. The year of 1942

! was a vear of changing conditions when poli-

L Cles were being formulated @nd adjustments

© being made. It offered to radio many oppor-

tunities for public service, and radio on its part accepted the responsibility and can
look back upon a job well donc.

The changing times have demanded ingenuity and those in radio have shown that
they posscss this quality in ample degree. Most encouraging has been the spirit with
which problems have been met. There has been ¢nthusiasm and a determination to see
the job done, and no wishful wishing for the good old days. Not only do we all realize
that times arve different, but that technical changes arve going to produce an entirely
different radio after the war and now ix the time to sta t planning for the post-war
peviod.

Copxright Havvis &

During the year, much cexperience has been gained and the policies for the future
have becn charted. One of the most significant developments has been the establish-
ment of the government policy for the operation of radio during wartime, which policy
is based on the premisc that stations operated by experienced broadceasters have and
will do a much better job for the war program than if operated in any other way.
The government has realized that it necds the ability and experience of the broad-
caster as well as his microphone. The voluntary aspeet of the new OWI plan and the
voluntary Code of Censorship are two examples of this wise governmental policy.

On the business side, radio ended the year 1942 in healthy condition and present
indications point to continued volume of business in 1943, Migratory labor naturally
turns to vadio for news and relaxation. Dim-out vegulations and rvationing of various
kinds all tend to increasc listening. Restrictions on manufacturing, transportation and
materials zffect radio less than the average business. and comparatively speaking.
radio has weatheved the present affects of the war better than competing media.
Consumers ave finding it move and move difficult fo supply their needs and radio
offers the ideal medium under present conditions.

For the duration, broadecasters will recognize that helping the government win
this war has precedence over everything else. They are determined to maintain in the
best possible physical condition thix vast means of mass communication which is such
a great national asset. They are sure that they have the experience and ingenuity to
solve the problems as they arisc. They recognize the opportunity for service and are
conscious of the obligations which they assume and they believe that in this changing
world it is radio’s role to play an ever Increasingly important part.

Undoubtedly, 1943 will bring many problems, but we in broadcasting look forward
to it with confidence and enthusiasm, and ave surc that it will add another chapter
of which we may all be justly proud.

I"-frf { e it b \]}.’ et YT ;“-’.rn’:g -llr.n'.l‘,;- fea ,'“aflflf( :"E“.“
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RADI0ROUND-UP AND The WAR

By M. H, Shapiro, Editor, Radio Daily

PRE—WAR FEARS of drastic govern-
mental control having proved un-
founded, the broadcasting industry finds
itself a well stabilized concern during
its second year of war, with all of the
“drastic” applications coming from with-
in rather than without. Rigid self-reg-
ulation as to operation and voluntary
cooperation with all government agen-
cies in effort to aid the successful prose-
cution of the war, finds no precedent in
American business—to match the pro-
digious accomplishment of radio.

Adjustments were made as problems
developed such as manpower, equipment,
commercial-program casualties which had
to be replaced and many basic items true
of all industry. Primarily now, radio is
engaged in working hand in hand with
many government agencies;  bringing
the news of all fronts, home and abroad.
and mairtaining the morale of vast
millions, not only here, but men and
women in the armed forees all over the
world.

So that there will be no inter:uption
in this service, it is nccessary that. the
American System of broadcasting also
be not interrupted; time must be sold
so that the cost of this tremenrdous un-
dertaking can be borme by private en-
terprisc and not the taxpayver, as it
would be the case under government
ownership.

[ ]

One exception in the control of radio
by the government is the leasing of all
international stations. This was more
or less welcomed by the licensees and
once and for all placed the responsibil-
ity of direction squarely upon Uncle
Sam. However, the same licensees and
staff continue to operate the outlets
and programs as per necds of the Army,
Navy and federal agencies.

Both the matter of equipment and
manpower are serious problems vet they
are being met in orderly fashion. A few
stations have gone out of business, but
out of a total of some 900 outlets, the

percentage is obviously negligible, For-
tunately radio’s cross coverage of the

country leaves few if any communitiex
without its programs.

Pooling of extra equipment has proved
fairly successful and those who have
are willing to aid those of less abund-

ance.  Systems of allocations and priort-
tics have been wo:ked out satisfactor-
ily. To conserve materials television has
been cut down to virtually nothing but
Civilian Defense films. FM however, is
quite active and like television expects
definite post-war prosperity.
®

During the past vear, two particular
events held the limelight, neither of
them settled at  this  wiriting.  The
American Fede:ation of Musicians placed
a ban upon all recordings cxcepting war
work. As of August 1, 1942, recording
of phonograph records and transcrip-
tions came to a halt in the studios, ex-
ceptions being ETs that required no mu-
si¢e.  This placed a burden upon many
stations and threatenced the life of the
recording industry.

Firat suit vs. the AFM by the Jus-
tice Departments’s anti-trust  division
failed to be upheld im the U. S. Su-
preme Court and another was instituted.
A Scnate probe remains unfinished and

currently negotiations are under way
at the behest of the AFM which pro-

poses a system of added fees on phono-
craph recordings,
[ ]

fight fo: cconomic existence.
CBS and NBC at this time await the
decision of the Supreme Court in an
action to enjoin the FCC from en-
forcing its newly promulgated rules
and regulations governing chain broad-
casting.,  If the FCC is upheld, then it
is beliecved that network broadeasting
as we know it will gradually begin to
disintegrate.

On the whole business for the rank
and file of small and average sized sta-
tions was not hit as badly as expected.
Netwo:k gross billings were higher for
1942, but added taxation ate into the net
profit.  Spot business also showed a
gain, but some anxiety is cxpressed for
the small station generally.

Radio, ncver resting on its laurels.
faces the future with a clear conscience.
No other industry in the nation has given
of itself so unselfishly—rvefusing to
count the cost where contribution to the
war-effort is in any way concerned. It
will continue along these same lines
until Victory is achieved.

In the
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TEN OUTSTANDING
RADIO NEWS EVENTS

OF 1942

Radio industry cooperates in the Victory Drive under an Allocation Plan
wherein every commercial and sustaining show, on network or independent outlet
gave time to government messages from plugging War Bonds down to scrap cam-
paigns. Many thousands of spot announcements included, daily.

L]
Entire industry goes under voluntary censorship.
L]
Shortwave stations started world-wide coverage of both commercial and spe-

cial government programs, bringing news and entertainment to U. S. troops

manning the battle fronts.
[ 4

U. S. Bureau of the Census released data based on the 1940 Census and for
the first time gave figures on radio homes, revealing high percentages throughout

the nation.
[ ]

Full-Network Discount Plans become industry policy.
[ ]
American international stations emerge as the recognized voice of truth in a
skeprtical world, as the U. S. government leases the outlets for the duration.
[ ]
Ban on recordings by the AFM stirs network and independent outlet alike,
[ ]
Powerful network key stations and lesser watters go on 24-hour basis to pro-
vide entertainment and news for war-workers.
[ ]
Equipment pool formed in order to keep as many stations as possible on the

air,
[ ]

U. S. Supreme Court agrees to hear the FCC-network controversy resulting

from proposed new regulations.
[ ]

QOutstanding Broadcasts
Assassination of Admiral Darlan, flash by CBS.
Allied invasion of North Africa.

Capt. Rickenbacker plane crash, rescue and his story.
Joint meeting of the British Parliament.

# % Radio On To Viectory = =& ¥
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B0ARD Or WAR COMMUNICATIONS

By E. K. Jett
Chatrman of the Coordinating Connmittee of the Board of Har Connmunicalions
and Chicf Toigineer, Federal Commomicalions Comurission

HE activities of the Boavd ol War

Communications (previously called
the Defense Communications Board) have
been g eatly intensified in all fields of
communication since the outbreak of
hostilities between this country and the
Axis powers.  During 1942, the Board
and its Committee IV—Domestic Broad-
casting—have given consideration to a

number of special studies in the intcrest

of broadcasting. Perhaps the most im-
portant of these have been plans looking
toward the conservation of critical mate-

rials.  These are listed for the record,
as follows:
(1) Adoption of a policy which

would deny future authorizations in-
volving the use of any materials to
construct or to change the transmit-
ting facilities of any standard, tele-
vision, faesimile, relay ov high fre-
quency broadcast station. This policy
was incorporated in a Memovandum
Opinion of the FCC dated April 27
and was the result of recommenda-
tions made by the Board on April 16.
On September 22, upon its own mo-
tion, the Commission slightly relaxed
its interpretation of this Memoran-
dum Opinion to permit the granting
of applications involving shifts in
frequency in which no matervials
would be utilized other than quartz
crystals, provided such applications
involved no inconsistencies with Or-
der No. M-146 of the War Produc-
tion Board; involved no cngineering
conflict with any other application
pending since Februavy 22; involved
no inconsistencies with the Commis-
sion’s Rules and Regulations; tended
toward a faiv, efficient and cquitable
distribution of vadio service; and was
otherwise in the public interest.

(2) Adoption of Ovder 107 which
effects a reduction of one decibel in
the output power of all standard
broadcast stations.

(3) Adoption of Order 94-A which
suspended Section 3.71 of the Com-
mission’s Rules and Regulations with
respect to miininium operating sched-
ules for standard broadcast. stations
and established in lieu thereof a
minimum operating schedule of one-
third the total hours a station is
authorized to operate between 6 a.m.
and midnight local time.

43

{(4) The requirement inco! porated

in Serial No. 58, “Notice to All
Licensees  of  Standard  Broadeasi
Stations” dated November 6, that

cach station in the standard broad-
cast service follow the principles sef.
forth in the “Manual on the Adjust-
ment of Standard Droadeast Trans-
mitters” dated November 5, 1942,

(5) The preparation and carrying
into force hy the FCC of a plan to
colleet and disseminate to all stand-
ard broadcast station licensces in-
formation regarvding surplus mate-
rial available within the industry.
The War Production Board co-operated

with the BWC and the FCC during the
preparation of these conservation meas-
ures.  During the carly course of the
studies, a vacuum tube questionnaire was
civeculated to all broadeast stations and
the summary of responses was consid-
ered in an cffort to determine the needs
of stations for the ensuing year.

Manpower Problem

In an cffort to relieve difficulties that
a number of broadeast stations have ex-
perienced in obtaining adequately trained
technical operating personnel, the Board
recommended to the FCC that existing
operator 1ules be :claxed for the dura-
tion of the war. This recommendation
was adopted by the Commission and is-
sued as Order 91, As an additional meas-
ure to assist standard broadecast licensees
in their effort to solve their manpower
problems, the Board through its commit-
tees prepared and forwarded to Selective
Service and the War Manpower Commis-
sion lists of essential occupations within
the industry.

To assist broadcast stations in the solu-
tion of technical problems created by
wavtime conditions, the Board prepared
and distributed a manual entitled “Pro-
tection and Operation of Domestic Broad-
casting Stations in Wartmie.”

One of the Board’s continuing studies
has related to the possibility of develop-
ing a system of safe broadcast opera-
tion to prevent homing by enemy air-
craft. In this connection, a number of
experiments have been conducted by spe-
cial committees of the Board in collabora-
tion with the Army Air Forces, and plans
are now readv for use when needed by
the Fighter Commands.
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BUARD OF WAR COMMUNIGATIONS

Washington, D. C.

MEMBERS
Chairman
JAMES LAWRENCE FLY
Chairman of the Federal Communications Commission
MAJOR GENERAL DAWSON OLMSTEAD
Chief Signal Officer of the Army
CAPTAIN CARL F. HOLDEN
Director of Naval Communications
BRECKINRIDGE LONG
Assistant Secretary of State in Charge of the
Division of International Communications
Secretary
HERBERT E. GASTON
Assistant Sceretary of the Treasury in Charge
of Treasury Enforcement Activities
Assistant Secretary
COMMANDER R. J. MAUERMAN
U. S. Coast Guard

ALTERNATES

E. K. JETT
Chief Engineer of the Federal Communications Commission
BRIGADIER GENERAL FRANK E. STONER
Chief, Army Communijecations Branch
CAPTAIN THOMAS B. INGLIS
Assistant Director of Naval Communications
FRANCIS C. DE WOLF
Principal Divisional Assistant of the
Division of International Communications
CAPTAIN E. M. WEBSTER
Chief of Communications of the U. S. Coast Guard

COORDINATING COMMITTEE
The duties of the Coordinating Committee include assistance to the
Board in planning and coordinating work. It will maintain liaison with the
Law Committee, Labor Advisory Committee, and Industry Advisory Com-
mittee, for the purposes of advice and consultation and will supervise the
work of the other committees, which will report directly to it.

Chairman COL. WESLEY T. GUEST
E. K. JETT War Department
Chief Engineer, Federal Communications COMDR. FRANZ O. WILLENBUCHER
Commission Navy Department
FRANCIS C. DE WOLF CAPT. E. M. WEBSTER
Division of International Communica- Chief of Communications,
tions, State Department U. S. Coast Guard
* K Kk Kk Kk K Kh K* Kk Kk K Kk Kk * Kk *
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AH0I0 AELPS ARMY - EFFICIENCY

By Lt. Colonel E. M. Kirby

Chicl. Radio Branch, Burcaw of Public Relations, Har Departnient

FTER a full ycar of wa time opera-
tion, the Radio Branch, Bureau of
Public Relations, War Department, is
performing the mission for which it was
organized in 1941: “To aid radio broad-
cast agencies and the military establish-
ment in the more efficient and widespread
use of radio broadcasts and radio facili-
ties to inform the public of Atmy activi-
ties.” This basic policy has not changed
during a year of war. In itself, this is
a credit to democracy. The only limita-
tions affecting it have been those re-
quirements of national security that arise
in time of war., Thus, all actual material
is reviewed by the Army, the Office of
Censorship, or by radio broadcaste x
themselves—co-operating in a voluntary
censorship to prevent any leakage of val-
uable information which would offer aid
and comfort to the enemy.

An operation such as that of the Radio
Brauch could happen nowhere else in the
world. Certainly a good share of the
credit for the success of the co-operative
efforts of the United States Army and
the American broadeasting industry must
go to the broadcasters themselves. This
country’s broadcasters, and the American
System of broadeasting, ave living up to
their high station in the nation's war
effort.

Obijectives

The Radio Branch exists to serve the
Army, the War Department, public re-
lations officers, networks and individual
stations. It provides an ordevly clear-
anece point for Army broadeasts, and co-
ordinates these efforts with the over-all
public relations policy of the War De-
partment. Its major objectives may be
listed conciscly: To show the public how
the soldier lives; to show the logisties of
global war; to show the American soldier
has worthy allies; to promote understand-
ing between the men in the fighting
fronts and the soldiers of production; to
maintain morale in the tace of growing
casualty lists. These are gencral objec-
tives. But they are concrete, And they
enter into every decision and recommen-
dation the Radio Branch makes.

# % % Radio On

iy

To Victory

Howcever, the primary test in all mat-
ters treated by the Radio Brarch boils
down to a single consideration: “Will it
help win the war?” Looking toward
cfficient analyvsis of this consideration,
the Radio Branch, as presently consti-
tuted, includes three sections: Plannirg,
Broadcast Service, and Placement.

Planning Section

The Planning Section studies all avail-
able intelligence and analysis reports of
the armed forces, and then develops the
Army’s public relations objectives via
radio. In doing thig it carries on both
rescarch and Haison functions. It fur-
nishesx the Radio Branch with sugges-
tions on Avrmy needs, objectives, and eriti-
clstis for the planning of radio cam-
paigns. It maintains liaison with other
branches of the Army’s Bureau of Public
Relations, the Office of War Information.
the Coordinator of Inter-American Af-
fairs, Navy, Marine Co:ps, and other
Federal agencies, for Army represcnta-

tion in over-all Government radio cam-
paigns. It prepares recommendations on

radio problems where policy is not de-
fined, and processes sugpestions for the
Broadeast Serviee and Placement Sce-
tions. It coordinates the radio work of
the hundreds of Army public velations
officers at camps and posts throughout
the country by furnishing a weckly radio
theme to give concerted purpose to hun-
dreds of locally produced Army camyp
programs.
Broadcast Service Section

The Broadeast Service Section prepares
Army material for radio presentation.
Thus it performs many of the Radio
Branch’s script. and resea:ch functions,
for local. network or shortwave broad-
casts. In coordination with the Planning
Section, it prepares background material
and faet sheets for Armv campaigns.
Upon solicitation, this section also offers
constructive suggestions on programs
presented locally from Army posts-—
although policy does not require clear-
ance of this type of program through
the Radio Branch. The Service Section

A
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also maintains a Radio Script Exchange
Library for the use of local PROs. Still
another function of the section is a re-
view of network programs involving
Army participation, preparing reports
on the manner in which Army interests
are advanced and making recommenda-
tiong for improvements. Finally, this
section handles Radio B:anch require-
ments in regard to musicians, recordings,
actors and related production problems.

Placement Section

The Placement Section provides the
effective distribution of Army radio ma-
terials. It therefore maintains laison
with the program, news and special
cvents departments of the various net-
works, and with local stations, arranging
broadcasts by high officials of the War
Department and other military person-
nel. The Placement Section also han-
dles all station relations in conjunction
with “The Army Hour,” the official pro-
gram of the War Depa:tment, heard
every Sunday for the duration, on NBC.
In coordination with recommendations
of the Planning Section, it furnishes un-
dated factual material to some 700 local
radio stations.

1942 Developments

Two developments of the last year
deserve particular attention. “The Army
Hour,” the Army’s official radio military
mission, was inaugurated April 5, 1942,
This program, which already has been
cited in several listeners’ polls as the
best of the Government’s war programs,
is written and produced by Radio Branch
personnel, with the active co-operation of
NBC. It is radio fare of truly global
character, telling a comprehensive story
of the development of the Army of the
United States into the greatest fighting
force the world has seen.

Designed for an entirely diffevent pur-
posc, entertainment of American troops
and personnel abroad, “Command Per-
formance” now is rounding out its first
yvear. Pure entertainment, thirty minutes
every week, broadcast and rcbroadcast
by shortwave dozens of times each weck
to points all over the wo:ld, “Command
Performance” is regarded as the greatest
radio entertainment of all time. The
program also is rebroadcast locally by
transcriptions flown to countries around
the globe where U. S. troops are sta-
tioned. It is broadcast over the home
network of BBC and ABC in Australia;
it is heard over local stations in Chung-
king, Cairo. Brazzaville, New Delhi, ete.
It thus enjoys the greatest world-wide

audience of any radio shortwave series.

Far and away it is the favorite radio
program of the fighting men abroad. It
is their own program—they determine,
by their thousands of letters, which of
the nation’s top-flight stars of radio,
stage and screen will do their turns week
by week., “Command Performance” also
is serving as an excellent good-will emis-
sary to the soldiers and civilians in the
countries of our Allies.

Anerica’s domestic radio audicnee has
had only one opportunity to hear this
program. On Christmas Eve, 1942 in
co-operation with the Officc of War In-
formation, the War Department pre-
sented 2 special hour-long “Command
Performance” over all four nctworks.
The production of “Command Perform-
ance” originated and regularly produced
by the Radio Branch during most of this
vear, in December was turned over to
the Special Serviee Division, which pri-
mavily is concerned with troop morale.

Armyv Programs

In addition to far-reaching co-opera-
tion in servicing Army-angle programs
for all sorts of broadcasts, from local
stations to national networks, the Radio
Branch has had an active and continuing
interest in several specific network pro-°
grams. These include “Chaplain Jim”
on the Blue Network; “Pass in Review,”
on MBS; “Chcers from the Camps,” on -
CBS; “The Hour of the Victory Corps,”:”
a co-operative Government program di-
rected at high school students who will
be playing their part in the war effort,

~ on the Blue.

The Radio Branch also has maintained
its practice of servicing a multitude of
women’s inferest programs with factual
material and production assistance, as
well as regularly making available un-
dated feature material.

New Problems

The year 1942, has given rise to many
great new problems, from the point of
view of Army radio. Too, the first year
of warv has ylelded outstanding success
in the Army’s radio cfforts. There can
be no doubt that this- success was
achieved only through the unstinting co-
opevation of the broadeasting industry
as a whole, through its penetrating per-
ception of the many problems involved.
But the greatest days lie still ahead.
The Army and its Radio Branch pledge
unceasing effort to achieve and maintain
their objectives. We give grateful thanks
to American broadeasters and look for-
ward to the continuing co-operation that
will contribute to victory.

********49********
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RADIO GREAT AID T0 THE NAVY

By J. Harrison Hartley
Clilef. Radio Section Ofice of Public Relations, Navy Department

N behalf of the Honorable Frank

Knox, Secretary of the Navy, and
Captain Leland P. Lovette, Divector of
Public Relations, it is a pleasure to pay
a well-earned tribute to the thousands
of vietory-minded Americans from the
ranks of radio who, throughout the past
year, have never missed an opportunity
to enhance the Navy's effectiveness, or
to assist its aims and objectives.

Immediate Coopercation

On Dec. 7, 1941, within an hour of the
attack on Pearl Harbor, a prominent
radio executive telephoned the Radio Sec-
tion of Navy Public Relations. It was
one of the largest long-distance calls ever
to be connected with Extension 5155 at
the Navy Department. “Now that it's
here,” said the caller, “you fellows can
be sure we are ready to do everyvthing
to be of service. Good-bye.”

On Dec. 8, 1941, Admiral Chester W.
Nimitz, then Chief of the Bureau of Navi-
gation, was charged with recruiting men
for the biggest Navy in ouv history, and
of getting it into the fight in a hurry.
The authorized strength of the Ma:ine
Corps was proportionately increased, as
was that of the Coast Guard.

At that time the Navy, Marine Corps.
and Coast Guard did not sharc in Selec-
tive Service, but depended entirely on
volunteers. The public had to be edu-
cated. Whereas most people knew that
the Aviny was made up of the Infantry.
the Artillery, the Signal Corps, etc..
comparatively few realized that 49
classes of specialized jobs existed in the
Navy for men between 17 and 50.

The broadcasting industry - -networks,
stations, advertising agencies and talent

‘was asked to give tangible evidence of
its voluntary offers to coopevate. Radio
was asked to help fully to inform pro-
spective vecruits, as well as their mothers,
wives, swecthearts, family and [riends.
of what the Navy had to offer in jobs,
pay, allowances for dependents, health
and insurance benefits, and training for
a trade. Radio responded with a will, in
every phase of its program content.

Just recently, Secretary Knox an-
nounced that the entire Naval Service
now nuntbers more than one million three
hundred thousand officers and men. [t
is entirely proper to say that the Ame:i-
can broadcasting system is due an en-
thusiastic “Well done” for voluntarily

St

contributing more than its sharce in re-
cruiting these men.

Early in the Spring of 1942, the de-
mund for binoculars for our ever-grow-
ing fleet was greater than the supply.
The Navy decided to ask the public for
their binoculars, as a loan for the dura-
tion. Once again, radio was asked to
make known the Navy's nceds to the
public. The broadeasters called all lix-
teners to battle stations; within a month
a steady supply of binoculars was reach-
ing the Naval Observatory.

On May 28, 1942, the Navy initiated
a special drive for recruits to sign up
as “‘Avengers of Pearl Harbor.” This
was almost entirely a radio effort, aund
the response was tremendous. It was
deceided that a mass swearing-in cere-
mony should take place on Sunday, June
7, at exactly 2:25 p.n., Eastern War
Time, six months to the minute after
the Japanese attack on our Pacific
stronghold. At the prescribed time, Vice-
Admiral Russell R. Waesche, Comman-
dant, United States Coast Guard; Rear
Admiral Randall Jacobs, USN, Chief of
Naval Personnel, and Brigadier General
Robert L. Denig, United States Marine
Corps, administered the oath to more
than twelve thousand five hundred men—
almost five times as many as had ever
been admitted to the Naval Service on any
previous one day,

Original Ideas

But. aside from these specific instances,
radio’s contributions have by no means
been limited to specialized requests orvig-
inating with the Navy Department.
Rather the reverse has been true. The
radio industry hax constantly come for-
watd with ideas designed to promote
interest in the Naval Service—through
dramatizations, special musical programs,
regular and shortwave pickups of Naval
personnel, and other special features.
These programs have resulted in first-
class entertainnient which has in tu'n
promoted morale among civilian listeners
as well as within the Naval Service.

The year 1943 will see a continuing
and growing need for radio to serve as
a connecting link between the men of
the Naval Service and their loved ones
at home —a close bond between the fight-
ing men at sea and the millions of Ameri-
cans who ave backing them up. No other
medium can do this job so well as the
broadeasting industry.
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RADIO INTERPRETS THE WAR

By William B. Lewis
Deputy Director, Office of War Information

WHEN the history of radio’s part in

this war is written, onc of the
brightest chapters will record how whole-
hearted and intelligent has been the co-
operation volunteered by all branches
of the broadcasting industry. In the
short space of a year, American radio
has placed its powertul facilities behind
the war with sweeping success, giving
its listeners the important war informa-
tion and direct messages that a well-
informed public must have.

Speaking for the Office of War Infor-
mation, I voice sincere appreciation not
only of the efforts by the country’s 930
broadcast stations and its networks, both
national and regional, but also of the
other important elements, the advertis-
ing agencics, sponsors, transeription
companies, writers, producers and the
wide range of radio’s talent, all of which
are contributing to the strength and
greatness of the industry.

The job of disseminating war info: ma-
tion is performed by the radio industry
itself. The OWI Domestic Radio Bu-
reau, except in a few special instances,
has never attempted to do that and
doesn’t intend to try—for the plain rea-
son that we could never do it so well
as the men and women in the broadcast-
ing business are doing it now. Our
work confines itself to guidance and co-
ordination, to supplying the basic infor-
mation ~that radio disseminates. And.
with intelligent co-operation of the high
tvpe we've received during 1942, it secems
inevitable that our work will be of con-
tinuing success.

OWI Functions

The Domestic Radic Bureau has two
main functions. The first is to co-ordi-
nate wartime radio activity. All pro-
grams prepared by other Government
agencies are channcled through the OWI,
thereby assuring accuracy of informa-
tion and elimination of much listener
confusion such as existed before this
mechanism of radio co-ordination was
set up. Our second and equally impor-
tant function is to provide the industry
with factual matcrial on war issues and
war needs which may be integrated into
both network and local station shows;
to give advice on the relative importance
of various war messages: and to recom-
mend that the industrv undertake cer-
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tain types of programming which our
surveys indicate are needed by the public
for a fuller understanding of the war.

Fiom this, you may see that we main-
tain a flexible working arrangement with
the industry, the success of which de-
pends upon the initiative and conscien-
tious assistance of all radio people. The
OWI has not asked nor wanted to ask,
for funds to put on—as Government proj-
ects—any large number of programs
dealing  with war information. There
are two important reasons for the policy.
Fivst, we have felt it best to make use
of the multiplicity of talent and types
of programs which today enjoy such
vast audiences. Also, the creation of a
vast number of sustaining programs
could not conceivably reach so great an
audicnce as that enjoyed by top-ranking
comnmercial and sustaining shows which
have already placed themselves at our
disposal.

War Interpretation

Therefore, after the Domestic Radio
Bureau has interpreted war information
needs to the industry—often with sug-
gestions and recommendations reached
in collabovation with veteran broadcast-
crs who serve on our several advisory
committees—it is then up to the net-
works, the advertising agencies, and the
individual stations to carry the ball.

The networks, of course, enable us to
reach the most listeners at one time.
Since last April we have been allocating
definite messages to various high-ranking
shows on all four national chains, there-
by rcaching cnormous audiences. We
are now inaugurating a speeial assign-
ment plan whereby we may work in di-
reet. conjunction with high-rating shows,
using them to clarify many aspects of
the war, and supplving for them mate-
rial specially tailo:ed to their individual
formats.

Ageneies and sponsors who handle all
types of commercial programs, from
daytime serials to elaborate night-time
productions, have been equally co-opera-
tive. placing at our disposal much of
their purchased air time whose dollar
value runs into millions, whose actual
value to the war cannot be over-esti-
mated. They have provided us with the
nation’s best talent to carry our war
messages, written by the nation’s best

Please Twrn to Puge 39
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RADIO ALL OUT FOR VIGTORY

By David Sarnoff

President. Radio Corporation of  cdmerica

-A-R is the three-letter call under

which all radio, from reseavch to
manufacturing, from domestic broadcast-
ing to world-wide communication. op-
erated in 1942. Because of wav, no other
vear in radio history has been so packed
with activity in communication and scien-
tific research.

Consolidated in the war effort for Vic-
tory tomorrow are all the wonders and
skills of yesterday and today. We must
not slacken in the all-out effort in £94:.
Over-confidence must be guarded against
until the war is won and peace is made
secure; for, though the war situation ix
far brighter than a yvear ago. there is a
hard road ahead.

Important New Inventions

To wmeet the demands of war, im-
portant developments and new inventions
have been rushed to completion. Norm-
ally, many of these accomplishments
might require years to reach practical
service. Radio’s scientific achievements
in 1942 arc guarded by military secrecy.

The Army, Navy and Air Corps have
heen equipped with radio apparatus un-
surpassed in efficiency. Amevicans will
be proud of the research workers and
cengineers, and of the production men
and women when, after the war, the serv-
ice radio has performed for the fighting
arms of this country is made known.
Dramatic and historie reporvts will come
from the communication men on their
part in the war. And, when Peace opens
the microphone for wartime revelations,
radio broadcasting, too, will have in-
teresting facts to tell.

In every branch of its activity, the
art is far surpassing its historic achieve-
ments in World War I. In modern war-
fare the tide of battle flows to the side
on which science, engineering and pro-
duction are most strongly allied. Radio
in 1942 played an important pavt in
turning the tide of victory to the United
Nations.

Radio In War Machines

The press has published photographs
of great ships being launched, massive

tanks rolling down the production lines,
fichter and bomber planes roaring aloft
to combat, destroyers and submarines
protecting great convoys and Commandos
attacking an enemy-entrenched beach.
These pictures reveal that the wavring
nmonsters manoeuvre with remavkable
precision.  But the pictures give little
or no clue that radio is an important
segment in the brain of these engines
of war. An antenna is usually the only
evidence that radio is aboard. Yet, it is
radio which gives these armored mon-
sters their ears and eyes, and even their
sense of direction. The equipment they
contain, and how it is used, remains a
war scceret within their iron hulks and
hulls.

Communications—The Life Line

Ashore, the infantry operates radio as
a lifeline of communications. Even the
advance units supplement their portable
radio stations with self-contained pack
stations popularly called “walkie-talkies.”
The achievements of the AEF North
African invasion demonstrated the effi-
ciency of the U. 8. Signal Corps and
Navy Communications—both operating in
perfect harmony were deseribed as “ini-
mensely vital to such fast moving and
spectacular offensive.” Naval ecommuni-
cations won high commendation for the
cfficiency and dispatch with which it
handled American vessels in the armada
of 850 warships and transports that
reached the African shores.

Radio coordinates and spceds modern
military action; it is the onc factor which
has made blitz possible in warfare, and
then made possible an effective defense
against that blitz. Radio in itself is
speed. It travels at the speed of light.
Its wavelengths cannot be cut, bombed
or blasted. A “walkie-talkie” can pro-
ject a message into the air from under-
hrush, from a forest, or a hill top. No
power on earth ean stop its winged flight.

Radio’s Role Vital

These are only a few of the parts played
by radio in this wav, but they indicate
the vital role of this great new art. With-
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out it global warfare would have many
a “lost battalion,” “lost fleet,” and “lost
battlefield.” Radio coordinates the com-
bined effort and brings the long and
scattered battlefronts into focus. Ad-
miral Halsey, in the southwest Pacifie, is
no further away in comniwunication, from
headquarters in Washington, than Gen-
cral Eisenhower, in Africa. Admiral
Nimitz and General Emmons, at Hawaii
are in the same quick contact with Wash-
ington as the Army men in the Aleutians,
lceland, or Panama. Radio puts them
all on a dircet and practically instan-
taneous line. War correspondents have
reported how the American army erected
a powerful radio transmitter during the
landing operations in Africa, first to calm
the local population and enlist the aid
of the natives.

These illustrations of radio activity in
the war may convey some idea of the
scope of the work that has been in prog-
ress in the manufacturing plants and on
the wavelengths during the past year.
To equip every bomber, ship, motorized
unit and field base with radio has bcen
a herculcan task. The American radio
industry, which in pcacetime produced
millions of radio scts and hundreds of
millions of radio tubes, has met the
challenge superbly, as evidenced by the
Army-Navy “E” flags flying over many
radio factories.

On All Fighting Fronts

Radio has been put on the many fight-
ing fronts by the production workers.
Throughout the year they have toiled
day and night to equip the United Na-
tions with the finest radio apparatus in
the world. Radio manpower, working
hours, production methods and communi-
cation were geared every day of 1942 to
the winning of the war. Production of
civilian vadios ended in the Spring of
‘42, As carly as 1939, following out-
brealk of the war in Europe, the RCA
Manufacturing Company had begun con-
version from a commercial basis to war
production.

The use of radio in the war and of
radio-electronic devices in the war-effort
of industry, to speed production and in-
crease efficiency, has brought new recog-
nition to the word electronics, which was
born of radio.

For years, the radio industry has
manufactured move than 100,000,000 clec-
tronic tubes annually. Radio tubes which
produce electrons, control them and
harness them to service in communica-
tion and industry, have become the heart
of electvonics. These tubes have paved
the way for major advance in the radio
art for the past two decades, including
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broadcasting, short-waves and television.
[t has opened the micro-wave spectrum
which borders on the frontier of light.
[n the electron microscope, it has even
passed beyond this frontier, to utilize
the clectrons as “light beams” infinitely
smaller than the rays of light them-
selves., L
Role of Television

Television, operated by NBC in New
York, has played an important role in
air raid instructions and civilian defense.
Its laboratory status is a war secret,
but those confident of the success that
marks wartime developments, expect
television to emerge from this war in
such form as to make possible a great
post-war industry. s

Television, however, is not radio’s only
post-war promise. The ugeful services
of radio will be broadened: far beyond
the communication field, into such realms
as the RCA Electron Microscope, radio
frequency heating, supersonics and no
end of applications made possible by the
development of new radio tubes, especi-
ally those designed to send and receive
micro-waves—tiny waves measured in
centimeters.

Versatile Radio Waves

The application of radio frequency
heating to speed industrial processes and
at the same time increase their efficiency,
is rapidly coming to the fore. Radio
waves may now be used to heat, dry,
glue, stitch, anneal, weld, rivet and even
to deactivate enzymes. This new field is
known as thermal radio, or radiothermics.
[t can laminate an airplane propeller in
minutes compared to hours required by
ordinary heat and pressure methods.
Radio high frequency “furnaces” are a
post-war prospect. In them railroad ties
will be seasoned quickly and “cakes’ of

textiles dried uniformly. Even rubber
may be “radio-cemented” to wood or
plastic; cloth stitched and seamed by

radio heat; metals hardened; plywood
glued and fresh vegetables deactivated
without loss of flavor or color. The pos-
sibilities in this new thermic realm of
radio are unlimited as indicated by re-
markable advances in RCA Laboratories
during the year.

Everybody Informed

Radio broadecasting in 1942 distin-
guished itself in many fields of useful
service. From hour to hour it carried to
every listener, the running story of the
war. It has kept America informed.

The long distance voices in London or
Cairo, Moscow or Melbourne, Algiers or
Calcutta, have been as clear as if uttered
in Radio City, New York. Radio report-
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ing is one of the outstanding contribu-
tions of science in keeping the American
people in contact with their allies over-
seas,

At home, broadcasting in 1942 vastly
increased its program services. Thou-
sands of announcements were broadcast
urging war bond purchases or telling the
public about the special needs of the
Army, Navy, Marines, Air Corps, Red
Cross, USO, the WPB, OPA and similar
agencies. In addition, hundvreds of enter-
tainment and news programs have been
directed to the service men, while many
other shows have originated in training
camps,

Shortwave Activity

Suppleimenting nation-wide broadcast-
ing on an international scale, America
has continued to develop short-wave sta-
tions which have proved theiv great worth
during the past year. Through these
stations news and information have been
broadcast. Short waves have linked the
United Nations; they  have actually
“poured’” news into invaded countries.
An outstanding cxample of the uscful-
ness of short waves is found in President
Roosevelt’s broadcast in French to the
French people, on November 7, when he
assured France in connection with the
AEF invasion of French Africa, that the
United States aimed to free it from the
Nazi yoke.

Radiophotos are on the wing from more
points on the map than were possible a
vear ago. RCA, New York, now receives
and sends pictures from London, Stock-
holm, Cairo, Moscow and Buenos Aires,
while the terminal at San Francisco
plucks pictures from space from Mel-
bourne and Honolulu.

U. S. System Second To None

Only the end of the war can reveal the
great part the communications men have
played, and how fortunate America is in
having a world-wide radio system second
to none in coverage and efficiency. It
is a thrill to see messages from across
the seas roll out of the automatic tape
recorder at many times the rate before
the war. In World War I, reception at
30 words a minute on an overseas circuit
was considered fast.

The bulwark of all this achievement
in radio communications is scientific re-
scarch.  An all-important center of this
research is the new RCA Laboratories
opened in 1942—dedicated to help win

the war by giving America’s fighting
men the greatest resources of science,

engineering and production. When peace
returns, the same men of science will
devote the results of their wartime re-
scarch to develop new and useful prod-
uets and serviees for the post-war era.
Radio serves the nation in peace as well
as in war.

KADIO INTERPRETS THE WAR-

radio writers, to the nation’s biggest
radio audiences. Their patviotic eager-
ness has been characteristic of the atti-
tude that pervades this entive indust y

. a willingness to do more than one’s
share if it will only bring peace that
much neaver,

I have high praise, too, for the local
stations, serving every corner of Amer-
ica. They take the tundamental mate-
rial and suggestions issued by the OWI
and harness them effectively into local
prog:amming, Those with network affili-
ations have heavily supplemented the
war messages on network shows with
their own local efforts. With the start
of 1943, we have established a new plan
by which cevery station in the country is
sent a weekly package of spot announce-
ments voicing the most timely war mes-
sages requested by Government agencies.
In this way we cxpect to secure maxi-
munm  results with a0 minimum  amount
of air time.

OWI 1943 Aims
[.ooking ahead into 1943, T {hink our
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further activities are rather well de-
finecd. All of our plans are beginning to
fit together into a logical pattern, aimed
only at the best utilization of the facili-
tics which the radio industry is so freely
making available to us. We hope for a
number of definite things: (1) that broad-
casting continue its broad scope, main-
taining the largest possible audiences
s0 that they may be reached quickly and
cfficiently whenever the need avises; (2)
that no se:ious changes be made in ra-
dio’s  entertainment  functions  which
might cause a loss of audience; (3) that
we reduce rather than increase the num-
ber of war messages now on the air,
providing that those aired are better
and more effective; (4) that all broad-
casters  exercise intelligent initiative
when working war messages into their
shows, with less brush-off treatment and
more striking presentation; and (5) that
more surveys and checks of audience re-
action be undertaken to determine what
methods of approach bring hest vesults,
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RADI0 AELPS FANCE THE WAR

By Vincent F. Callaban

Director of Radio and Press, IV ar Savings Staff.

Treaswry Departinent

SO many important things have hap-

pened in 1942 in connection with the
promotion and sale of War Bonds and
Stamps that it is almost impossible to
sum them all up in any rcasonable num-
ber of words. Especially is this true of
the spontaneous co-operation of the radio
industry with the War Savings Program.

The radio industry—networks, affili-
ate stations, local stations, sponsors, ad-
vertising agencies—more than any other
medium of public information was re-
sponsible for the fact that the people of
the United States had invested $9,908.-
417,000 in War Bonds as of Octobe:r 30

1942. Even more astounding is the fact
that the radio industry has hammered

home the message of payroll savings so
well that, as of November 15, 1942, ap-
proximately 25.000,000 working men and
women were buying Bonds out of salary
to the tune of about $300,000,000 a
month!

Name-Changing

Another fact that is so obvious that
one almost overlooks it is the acceptance
of the name “War Bonds” in place of
“Defense Bonds.” Within a few hours
from the time that this change was de-
cided upon—in May, 1942—the radio in-
dustry had achieved the miracle of chang-
ing the name of a major product. So
subtly and so completely was this
change effected that the Amevican pub-
lic overnight almost forgot that War
Bonds ever had been called anything
clse.

And the radio jndustry must take an-
other deep bow, for selling as well as
promoting the sale of War Bonds and
Stamps. From the time in July, 1942,
when radio stations began acting as
issuing agents for the sale of War
Bonds. sales achieved through this me-
dium have leaped so rapidly that any fig-
ures we might attempt to publish would
be out of date by the time this article
goes to press.

Promotion

As regards promotion, theve arve sev-
eral phases in which the radio industry
is co-operating. In every phase this co-
operation not only is magnificent but
wholehea: ted. For example: one minute
announcements, directed to various
groups—general, women, foreign lan-
guage and farmers. As a result of per-
sonal contact, the telephone and the
United States mails, the radio industry
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told us that live announcements were
swell for the farm audience, housewives
and the forcign lauguage audience. But,
we were told, transciibed one-minute
announcements would do a better job
with the general listening audience. De-
tails followed. The consensus of opinion
among station managers was that most
cffective would be dramatized spots and
recorded statements by average, patriotic
Bond buyers.
War Savings Copy

Next step was a call for help to the
men who write our War Savings copy—
G. W. Freeman, Ed Clark and Hatry
Marschalk, of Marschalk & Pratt. “Easy,”
said they and dug up the research and
prepared the copy. Next step was a call
for help to another consultant on War
Savings copy—E. J. ‘Ev”" Grady. Vice-
President of Ruthrauff & Ryan. We got
as far as saying “Ev, we need some help

” The next thmg we knew, Ruthrauff
& Rvan s Jim Tennyson and Tommy Vie-
tor were casting and producing the fin-
ished product.

As every other carefully concecived
product of the minds of the radio indus-
try, these one-minute transcribed War
Bond plugs were an immediate success—
so successful that the Office of War In-

formation has adopted the idea of
one-minute spots for all Government
agencies! Of course, the one-minute
spots arc merely one small indication

of the co-operation of the radio industry
with the War Savings Program. We
can add to the list of successes indefi-
nitely: commercially sponsored network
programs; special event broadeasts
(“Bond Night on the Blue” clicked off
sales of over eleven million dollars as
the result of only 6% hours’ broadcasting
time); network programs sponsored by

and for the Treasury Department; spe-
call transcribed programs for all sta-
tions.

"“Treasury Star Parade”

Speaking of transcribed programs
brings to mind, natulal]y, the “Treasury
Star Pavade.” This series of transcribed
programs is still another example of a
“success” boru of the suggestions, com-
nients and criticism of all the component
parts of the radio industry. From the
“*borning” of the “Treasury Star Parade”
idea, Bill Murray, of the William Morris
Agency, ag director, and William A.
Bacher, as producer, next took the ball.
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The final result is that 833 radio stations
are broadecasting three of these 15-minute
Star Parade programs wecekly! But
that’s leaping over the facts—and co-
operation—which have made the “Treas-
ury Star Parade” the most popular tran-
scribed series in the history of radio.

More important, however, is the fact that

the “Treasury Star Parade” is now a
part of the living history of our United
States.

Star-Studded Talent

With Bill Murray and Bill Bacher at
the reing, the talents of the greatest
writers in America were enlisted. He:e
are just a few names—Thomas Mann,
Stephen Vineent Benet, Arch Oboler, Paul
Gallico, Thomas Wolfe., The talents of
the greatest actors and actresscs in
America were enlisted to give living fire
to the burning words of those authors.
Let me list, again, a few nanies: Bette
Davis, Lionel Bariymore, Helen Hayes,
Orson Welles, Elisabeth Bergner, Ed-
ward G. Robinson, Fredric March, Henry
Hull, Tallulah Bankhead, Lynn Fontaine,
Alfred Lunt, John Garfield, Judith An-
derson,

Secretary Morgenthau has expressed
the meaning of the “Treasury Star Pa-
rade” perhaps better than anyone else.
In his foreword to the book of the “Tres-
ury Star Parade”—the 27 most popular
seripts—Secretary Morgenthau says:

“. .. we at the Treasury decided that
we could succeed with our financing only
il the people themselves were aroused
to the realities of the war and to the
deadliness of the peril in which they
stood. Accordingly, we enlisted the giant
resources of the radio . .. with the re-
corded ‘Star Parade’ programs in which
sketches, and others like them, reached
the ears of listening millions,

“We left it to the great writers, dra-
matists and artists to utter the undying
truths of liberty and love of country.
and in a way that would speak for free
men of all ages, in all countries, at all
times. We left. it to the American people
to respond with the purchase of War
Bond, and we have not been disap-
pointed.

“. ... this achievement grew spontane-
ously out of patriotic teamwork between
the Treasury and the broadcasters, be-
tween the Government and its free c¢iti-
zens.”

“The Song Parade”

“The Song Parade,” produced by Ever-
ett G. Opie, of the War Savings Staff, is
another example of a successful tran-
scribed series which, in Secretary Mor-
genthau’s words, ‘“‘grew spontaneously
out of patriotic teamwork between the
Treasury and the broadcasters, between
the Government and its free citizens.”
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Here, the artists are the most popular
singers of the radio industry; and their
voices, in song and with a message of
War Bonds, regularly reach the listening
audiences of 868 stations. Just listen
to a few names of the “Song Parade’:
Barry Wood, Frank Parker, Bea Wain,
Lanny Ross, Joan Edwards, Mildred
Bailey, Morton Downey.

Other War Bond Shows

And still we have barely tapped the
subject of the magnificent co-operation
of the radio industry with the War Sav-
ings Program. There’s the hour pro-
gram, “Over Herve,” produced by Bill
Murray and divected by Bill Bacher, and
heard over the Blue Network, on Satur-
days; there’s the “Saturday Night Bond
Wagon,” produced and directed by Bill
Rainey, and heard over the Mutual Broad-
casting System; there are the Little Jack
Little, Horace Heidt, Tommy Dorsey
programs heard over the Blue Network;
the Alvino Rey series of *“Salute to
States” programs heard over MBS, Also,
during 1942, we had on the air “America
Preferred,” until May 3, and the Ameri-
can Opera Festival from May 7 to June
18, over MBS; and “For America We
Sing,” until April 27, over the Blue Net-
wotk.

Who can forget the success achieved—
due mainly to the radio industry—of such
War Bond campaigns as Minute Men,
Payroll Savings, Retfailers for Defense,
Band Leaders Enlistnient, Pledge, Quota,
Ten Per Cent, Schools at War, Women
at War, and Top That Ten Per Cent by
New Year’s.

Tribute to Staff

And, while I'm handing out credit
where credit is due, I'd like to pay tribute
to the members of the Radio Secction of
the War Saving Staff. They have been
largely responsible for the fine coordina-
tion with the radio industry of our under-
taking. In a way, this tribute is a *good-
bye”—for the duration—to four of the
staff who now are with the armed forces:
Charles Jewett Gilchrest, my assistant
and Chief of the Radio Section, who now
is Lieutenant Gilchrest, USNR; Gerald
Patrick Flood, Chief of Station Relations,
who also is a Licutenant in the United
States Navy; Lloyd Dunning, Chief Copy-
Writer, an Ensign in the USNR; Frank
King. who also enlisted in the Navy.

Still on hand and carrying the War
Savings ball are: Marjorie L. Spriggs,
who now is Chief of the Radio Section;
Emerson Waldman, in charge of Foreign
Language and Farm Programs; Morton
A. Milman, Chief of Special Events;
Jules Alberti, Chief of Station Relations;
Everett Opie, Chief, Transcriptions; Ruth
Girard, Estelle Broderick and William S.
Rainey, in charge of our New York office.
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Dear Uncle Sam:

Current Hooper Survey reports show, our
Tuesday night series for Philip Morris Number
Omne of all War-Effort programs, 809, ahead of

the second ranking program.

This is to thank you, Uncle Sam, for air that
will still belong to a free people long after the
Nazis have forgotten what so proudly they
heiled . . . and to express my gratitude to you
for providing the servicemen guest stars who

have made our program possible.

Gratefully,
/ ~ % -
“Heteee

P.S. May I add a special *thank
you” to Licutenant Colonel Ed.
Kirby and staff of the Radio
Branch of the War Depart-
ment Bureau of Public Rela-
tions, and to Jack Hartley and
staff of the United States Navy.

G. S.
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A0 CEMGORGHIP 1N WARTIME

By J. Harold Ryan

Assistant Director, Office of Censorship, Washington, D. C.

HEN war came to this country on

December 7, 1941, the broadeasting
industry was faced with another of those
situations in which it has found itscelf
so often. This was to be the first time
in the history of American broadcasting
that it had to operate in a country at
war. Every move to be taken was with-
out precedent, but precedent was being
created for the future.

When the Office of Censorship was es-
tablished by execcutive order on December
19, 1941, a provision was made for plac-
ing broadcasting and the press under
voluntary censorship. Under this plan,
the manager of a broadcasting station
and the editor of a newspaper was his
own censor and respongible for the effect
of anything broadeast ov published by
his medium,

Voluntary Censorship

The Office of Censorship hvought out a
Code of principles, first published on
January 15, 1942. Bascd on expevicnce,
two revisions to the original Code have
been issued: one on June 15, 1942 and
the most recent on February 1, 1943,
If the station managcer, the voluntary
censor, had any doubt about any mate-
rial, he was asked to measure it against
the prineiples of this Code and to decide
whether it ran counter to anv of the
suggestions in the Code. 1f it did, it was
not to be broadcast. The test of the
availability of the material would be “Is
this information that 1 would want to
know if T were the cnemy,” and if the
answer was ‘“‘yes,” then the broadeasting
of such information was to be avoided.

This theory is a far ery from the ac-
tual methods obsevved by broadceasting
in other parts of the world, where almost
unanimously broadcasting is owned and
controlled by the state. The plan adopted
in this country serves only further to
high-light the freecdom of our institu-
tions and to preserve, even in wartime,
every possible freedom of speech and ex-
pression that can be saved without im-
periling or threatening the Nation'’s war
plans.

Broadcasting stations unanimously ae-
cepted the idea of this voluntary censor-
ship and pitched in with a will to make
it work. There were some carly casual-
ties that were real sacrifices on the part

of broadeasting stations in their efforls
to serve and salisfy the public. The
popular  programs built around street
interviews, disappeared from Lthe air-
lanes.  The mention of weather was so
restricted by neccessity, that it became
practically non-cxistent on the air. Audi-
c¢nce participation programs and the very
popular request type of broadcasting
were hedged about with restrictions. Yet,
with all of these curbs, it was felt that
Lhe broadeasters arve of a sufficiently in-
genious character that they would make
broadeasting work undev any difficulties
and they would so gauge their output
as to continue to give the American pub-
lic what it has always enjoyved—the very
best radio entertainment in the world.

Unanimously, radio station managers
were determined that broadeasting would
not be guilty of releasing any informa-
tion that would damage the war cffort of
the country. They were cqually deter-
mined that the high entertainment con-
tent of radio programs should not suffer
through war's restrictions, realizing that
broadeasting could have a tremendously
tavorable influence on the morale of the
people.

Industry Assistance

This office is very grateful for the
assistance rendered it in the early, grop-
ing days of censorship by many of the
leaders in the industry. Their valued
adviee and connsel was sought in shaping
the original code and when this code was
ready for publication, it was submitted to
representatives of the various segments
of the industry and their further opinions
sought. These opinions were utilized to
the fullest extent possible.

We believe that histovy will vecord that
in the first vear that the United States
was engaged in World War Number Two,
the American broadcasters did a superb
job of self-censoring. Mistakes have been
made.  Who has ever tried out a new
program without making some blunders?
Most crrors have not been intentional
and their commission has been the signal
to take steps that would prevent a re-
currence.  The ever-changing personncl
at the stations, occasioned by the war’s
demands on man power, has furnished a
problem that has been difficult to handle.
During this first year, the United States
has been engaged in the battle of the
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Coral Sca; the battles of the Solomons;
the invasion of North Africa. In thesc
instances and countless others, broad-
casters have refrained from giving any
news of benefit to the enemy. The sur-
prise of the Axis powers on the invasion
of Africa was almost complete and this
result could never have becn achieved
without the loyal support of broad-
casters and newsmen to voluntary censor-
ship.

We have established on the radio desk
in the news department of the Office of
Censorship a monitoring systemn whereby
we can listen to the programs of the
four major networks, We have a man
on duty on this desk from the opening
of the office at nine in the morning unti}
one o’clock on the following morning.
Incidentally, this office can always be
reached by telephone, as our operators
have instructions to ring members of the
staff at their homes in the period be-
tween 1:00 and 9:00 A. M.

In the monitoring of network pro-
erams, particular attention has been
paid to the commentators. to whom we
listen at the rate of from sixty to seventy
cach week. In the main they have done
a good job and have usually excreised
care in omitting from their scripts items
that would be dangerous to National sc-
curity.  However, they are news men.
with a keen scent for anything that con-
stitutes news, and on occasion it is neces-
sary to remind them that wav does not
mean “business as usual” on the news
desks of the country.

Foreign Language Broadcasts

There has been an understandable re-
luctance to make any preat changes in
the presentation of programs over the
air in languages other than English.
Our polyglot programs have continued
under sclf-policing. A total of about 150
radio broadecasting stations are giving
programs in twenty-six languages. To
assist the stations in handling this diffi-
cult problewn, this office has established a
foreign language section. We o have
monitored many of the forcign language
programs, have translated them, com-
pared what is actually said on the air
with the scripts, and have been able 10
offer to the stations what we hope is
constructive advice in the handling of
their problems. We have located some
violations of the Code. The careful op-
eration of this section for five months
leaves us with the fceling that the for-
eign language programs are under much
better control than they were a year
ago.

Recently we have undertaken a spot
check-up of individual station commen-
taries or analyses and individual station
newscasts which may be re-written from
the items carrvied on the standard ncws
wires,  This program has been under-
taken solely with the desive to be of
assistance to the censors in their volun-
tavy task. The stations have cooperated
most satisfactorily and cfficiently.

Future Efforts

With increasing numbers of American
Ltroops stationed all over the globe, with
lengthened supply lines to serve them,
with the increasing tempo of production
and military cffort, 1943 requires of the
broadcaster renewed cffort, to assure
the success of this unique voluntary
system of censorship.  Re-doubled care
must be exercised to see that no damag-
ing information of any character escapes
from the antennaes of the United States.
Alertness must be exercised, to be con-
stantly on guard against any infraction,
however slight, of the Code of Wartime
Practices for Awmerican Broadeasters.
One hundred per cent perfection is what
we must atoall times aim for, because
ceven a one per cent failure entails pros-
peets too horrible to be contemplated. Tt
must never be said of Amecerican broad-
casters that they have in any way en-
dangered the life of a single American
soldier or sailor.

Any account of the activities of cen-
sorship during 1942 would be incomplete
without a tribute to those stafl members
who have given lovally and without stint
towards its operation.  Stanley Richard-
son, who was the first assistant to be
added to the office, back in January of
1942, is now the manager of the London
oflice of the National Broadeasting Com-
pany. In addition, our staff has included:
Robert K. Richavds, who came to us from
the production managership of Station
WSPD, Toledo. Ohio; Eugene Carr,
loaned to the Office of Censorship from
the position of assistant manager of
WGAR, Cleveland, Ohio; Charter Hes-
lep, on loan to us from the news office
of the National Broadcasting Company
in New York City; Edward Bronson,
who came from WCOL, Columbus, Ohio,
where he was program dirvector and vice
president; and Lester Halpin, who is on
leave from KOIN, in Portland, Oregon,
where he was news editor. To all of
these men, as well as to more than 900
voluntary censors, the Office of Censor-
ship makes grateful acknowledgment of
its debt in a time of unparalleled Na-
tional stress,
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HELLO THERE,

AND Thanks to all the NBC Stations on our
Truth or Consequences Network for the belp
you fellows gave us in onr million dollar <war
boud cousequence.  And onr apologies for the
switchboard headaches that vesulted from  the

copper penny couseqience.
Yours for Victory,

K)ﬁ /;9/? gz/u/a/ N./J

P. S. Uncle Sam is very happy. So am L
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RADI0 HELPING FOOD PROGRAIM

By Wallace I.. Kadderly
Clidel of Radio Sevedice, U0 S0 Department of Claricudture

“T'HE Sceretary of Agriculture . . . s

authorized and directed to assume
full respongibility for and control over
the nation’s food program. 7 From
the White House December 5th, 1942,
came this Exccutive Order of the Presi-
dent. And with this order new yesponsi-
bilities devolved upon not only the Secre-
tary of Agriculture but also upon Ameri-
can broadeasters.  For without the as-
sistance of radio ncither the Secretary
of Agriculture nor anyone else can suc-
cesstully administer the nation’s program
for food, onc of the most potent weapons
of the war. This is a plain and simple
fact. It ix not a plea for cooperation.
Secretary of Agriculture Claude Ray-
mond Wickard and the Department he
heads are now and have been receiving
marvelous cooperation.

Action

After Pearl Harbor, when Sceretary
Wickard boosted the alveady-record
goals for production of specific farm
commoditics, many broadeasters said in
words and action . and many others
said as plainly by action alone: “Tell
us what you want us to do. We've
worked with you in the past. For the
duration, we’re working for you.”

I believe we have thoroughly under-
stood the meaning of these words and
actions. American radio was not deeding
its facilities or its freedom to an ad-
ministration of Governnient or Lo a pro-
gram or to anything clse. It was re-
dedicating its services to the free people
of the United States-—ves, and to the

'i:l’ i’}s' p! '(

Radio On To '/a".(:l.()'.'"')‘ w o X

so that our
nation and our freedom-—including our

people of the world

precious [reedom of expression—might
survive, We appreciate and vespect that
coneept.

Advertisers” Aid

In this war American radio is not and
stould not be a mere funnel through
which the official statements of Govern-
ment reach the people. We do not con-
sider it so.  Rather, radio is a force in
itself. its people capable and willing to
use their brains and skills to report
what needs to be reported, to sell the
ideas that must be sold, to get the ac-
tion that must be taken by the people
to WIN TIIE WAR. Every week since
a very short time following Pearl Har-
bor. we have written to a long list of
farm broadcasters, telling them the De-
partment’s current objectives, forecast-
ing future moves whenever possible,
cnabling our radio war-partners to give
their best individual efforts to our com-
mon cause with the necessary assurance
that they are vpulling with the war
leaders. They, in turn, have given us
many excellent ideas and suggestions.
Among other things, they led us to our
first significant liaison with the nation’s
advertisers—a  liaison which docs not
affect our basic relationship with the
licensces and networks but does enable
advertisers to throw their weight behind
the right wheel,

Radio’s Cooperation

Cooperation between the radio industry
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and the Department of Agriculture takes
many other forms:

# Hundreds of individual stations
carry regularly scheduled broadeasts of
USDA War Boards and of individual
agency-members of the Boards (AAA,
Farm Security, Soil Conscrvation Scrv-
ice, State and County Extension Services,
Farm Credit agencies). Some of these
programs are regional network offer-
ings.

# Hundreds of broadeasters regularvly
aid the Department - prepared scripts:
“Homemakers’ Chats” and “Farm
Flashes” (in many States these scripts
are localized and distributed by State
Extension Services).

# Many women's hroadeasters receive
and build programs with the help of
“Radio . Round-up on  Food™, a back-
ground scrviee similar to our weekly
memorandum to farm broadeaxters.

# Through OWI, probably every sta-
tion has received and used specific moex-
sages and/or background material for
adaptation. supporting the agricultural
war job.

# Stations from coast to coast carry
the Blue Network’s “National Farm anid
Home Hour” (daily) with information
supplied by TUSDA; and Columbia's
Country Journal (CBS weckly) to which
the Department contributes information
frequently.

# Special network hroadeasts by the
Sceretary and members of his stafl |
invariably there’s a special reason for
one of these special requests for lime
and invariably the rvadio industry makes
its facilities available,

# Occasionally, and for specific pur-
poses, the Department issues clectrieal
transcriptions. Usually, these arve sched-
uled in lieu of other regular scheduled
Department information.

The Farmer's War-Role

The man whose “food will win the war
and write the peace” sounded reveille on
the food front; he believes that in demo-
cracy, understanding by the people pro-

duces action by the people.  His use
of radio and his Department’s use of
radio is-——in a completely literal sense—a
big: part of wartime administration.
Farmers of the United States made 1942
their greatest year in their great history
of production. In 1943 they have an
cven greater task to perform.  We musl
keep them thoronghly informed as to the
size of the job, the changes that are
bound to develop, and the services avail-
able to them. That’s basic in adminix-
tration of the food progran.

The Consumer’s Bole

With the new. unified command on the
food front. another basic part of food
program administration will be informa-
tion dealing with food processing, dix-
Secretary
Wickard, in his first radio-press confer-

tribution and consumption.

cnce after receiving his new powers in
the food program, emphasized that radio
and the prexs can do tremendous goad
by informing housewives of food sup-
plies, allocations, and ways of using
available food to best advantage.

Housewives can save food—thus light-
en the load on farmers, processors, dis-
tributors, railroads.

A pound of food saved is a pound
of food produced, processed, distributed.
We've gol to stop food waste.

But that’s not all. Don’t forget pro-
duction.  We must have preat quantities
of the right things. We must make the
hest possible use of land, labor, wma-
ferials, processing services, transporta-
tion to produce the foods most needed;
and it will be necessary to hold down on
some products in order to get the needed
quantities of the right things.

To win the battle of food, we must
have a smooth flow of food from field
to kitchen, from field to mess kit.

Radio’s job begins with the planning
of the farm work, continues through the
whole production line to the table.

The battle of food is a challenge to
the entire nation. It’s a challenge to
Radio.

********"l********
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RADI0S TWENTY YERR GLUB

By H. V. Kaltenborn

" HAT are you going (o do to cele-
brate your twenticth anniversary
on the air?”

NBC's Press Department was looking
for a story. The question found me try-
ing to reconcile the latest Berlin com-
munique with my war map. I tossed
off the first answer that came into my
head: “Organize a Twenty-Year Club.”
The Press Department told the world
and I had to make good.

That, my radio brothers, is the true
story of how the club was born. But,
great discoveries and great instituntions
often result from aceident.

As T began to seck eligible members I
realized that here was the living history
of radio broadeasting. The biographies
of those who had been actively associated
with radio broadecasting for at least a
score of years told a fascinating story
of growth and achievement.

These men and women have pioncered
in the greatest mass communication me-
dium humanity has known. Surely it
way worthwhile to summarize the life
storvies of radio’s pioncers in printed
form. TFor here was the history of radio
broadeasting by the men and women who
made that history. Henee the Twenty
Year Club Book which summarizes the
story of their contribution to the origin
and development of radio broadcasting.

It is a roster of 84 broadeasting ex-
ceutives, engineers, writers, and per-
formers whose association with radio
woes back to crystal set days and beyond.
Some fourteen are already eligible for a
Thirty Year Club.

Twenty-three members were wireless
operators on shipboard in the first Workd
War. Most of these had becn youthful
“ham” operators. Twelve began as
writers, eleven as station executives,
nine as performers and five as an-
nouncers.

Dean of them all is David Sarnoff who
began his memorable radio career as a
junior telegraph operator with the Mar-
coni Wireless Telegraph Company in
1907.

Since the 1942 edition of the Twenty
Year Club Book went to press more than
thirty additional veterans have qualified
for membership. Their radio biographies

will be included in the 1943 ecdition of
the Club Boolk. Publication of this sec-
ond edition is expected to coincide with
the Club’s first anniversary which occurs
on April 4, 1943.

The Club was established at the dinner
tendered to me by the National Broad-
casting Company at the Harvard Club
of New York City on April 4th, 1942, to
celebrate the twentieth anniversary of
my first hroadeast. This was a discus-
ston of the then current coal strike
carried on a station operated by the Fort
Wood Signal Corps of the Amateur Ra-
dio Reserve. It was the first editorial
analysis of a news event to be heard
on the air.

This is only one of innumerable “firsts”
to be found in the radio histories of the
Twenty Year Club’s members. It is my
hope that some radio historian will find
in these biographies the incentive to
present the first comprehensive story of
the origin and early development of radio
broadeasting in the United States.

The Club Book presents only brief
chronological biographical summaries.
But the letters from which these few cold
facts were taken often contain the most
thrilling and amusing stories of the ad-
ventures and misadventures which al-
wavs befall the pioneers in any under-
taking.

Several publishers have expressed their
willingness to bring out such a book if
I would act as supervising editor. But
it needs a conmipetent writer who will seek
out these pioneers and sccure from them
the full story of how radio broadcast-
ing began,

Perhaps, when the club meets in April
to celebrate its first birthday, we will
launch this book project. Most of us,
whose privilege it has been to make some
small contribution to radio history, and
who are still active in broadcasting, are
too absorbed with the problems of today
and tomorrow to give much thought to
the events of yesterday.

Ours is a medium that faces immeas-
urable possibilities. But someone must
begin to look back so that the historie
record of the triumphs and mistakes of
vesterday may help us realize the greater
trinmphs of tomorrow.

X * * * * * *x k * * *x *x * * *k *k
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RADIOS  NEWSMEN  ABROAD

By Lowell Thomas

President, Ozerseas Press Club

NEWEST in the world of news is the

microphone journalist who broad-
casts to us from foreign countries—often
from war zones nowadays. He does a
highly specialized job, giving spot news
that is flashed with the instantsneous
transmission of wircless, He becomes
increasingly important in the business of
getting the news to the radio public.
Some of the most notable of veeent brovd-
casts have come from the radio foreign
correspondents—like Cecil Brown’s :e-
ports from battle zones in the wav with
Japan,

New personalities are cmerging. The
ficld is onc in which voices and names
appear and are established vapidly. Take
the case of Larry LeSeuer. Several years
ago Larry worked for the United Press.
in charge of their radio department.
Then suddenly he was in England and
talking on the air. He got some good
breaks, and now has returned as a well
known radio corresnondent.

Overseas Press Club

I happen to be president of the Over-
seas Press Club, an association of jour-
nalists, both newspaper and radio, who
have served abroad. Thig enables me to
sce a 2ood deal of the radio foreign cor-
respondent, and T find him a distinetly
intercsting personality. He has the qual-
ities of a newspaper man, plus the prac-
ticed ability to specak, which even the
best of newspapermen do not always
have. The Overseas Press Club gives
weekly luncheons at which outstanding
figures appear, and relate points of in-
side information. When the radio cor-
respondent gets up and talks is when
vou appreciate his practiced specch.

The prominence of broadcasting from
foreign parts is an inevitable sequence
to the development of the mechanical
facilities of transmitting vrograms from
overseas. When the engineers got their
ecquipment to the point that hroadcasts
from foreign countries were something
vou could count on to be veccived satis-
factorilv, the newsman over there quite
naturally stepped to the microphone as
a regular thing.

Foreien news broadeasting has fol-
lowed the same pattern as news broad-
casting in general. As soon as the radio
became a going mechanism. who should

go promptly on the air but our old friend

the newspaper man.  This I remember

only too well-—having been one of the

carly birds myself, when 1 succeeded

Floyd Gibbons, who made the first spec-

tacular success as a news broadcaster.
Early Uncertainty

We wcere not so sure then how long
the news personality thing would last.
I vemember how, when I broke in on
radio going on 13 years ago, I figured 1
might continue on the air for a couple
of years—if lucky. I thought that after
a time people would grow tirved of hear-
ing the same voice.

It happened, too, that I was an ecarly
bird in broadcasting from overseas. In
1937 1 went to Europe to give a radio
account of the Coronation of King George
the Sixth. While over there I made
several  broadceasts to America—from
England, from Paris, from Rome. One
program was from the ship going over,
and that one turned out badly. As a
guest speaker on the broadcast I had
Webb Miller, the famous London corre-
spondent of the United Press. Webb
was speaking his part—then suddenly
stopped, turned to me and said, “I think
we’re off the air.” And so we were. 1
found out later that the reception in New
York was so bad that we were cut off.
Some sort of magnetic storm was cut-
ting up, and we could hardly be heard
from mid-Atlantic.

That program went haywire, but the
aothers from Europe werve transmitted
without a hitch. The reception wag ex-
cellent—particularly in the case of the
Coronation.

The way was open for the coming of
the radio foreign correspondent, the regu-
lar performers like Shirver, the occasional
speakers like Quentin Reynolds.

Further Development

The cquipment for overseas radio pro-
grams continues to improve, and that
means an incveasing vogue of news talks
from forveign countries. The man follows
the machine in this mechanical era of
ours. We can, T think, look forward to
large new developments of such things
as broadcasts from actual scenes of
fighting, the flashing to us of war events
as they happen. New news personalities
are sure to emerge out of this,
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JOAN BROOKS
“First Lady of the Blwe”

BLUE network
New York

“Uncle Sam's Favorite Daughtere”
VI and VILMA
VERNOR
“The Victory Twins”

NBC. New York

ED EAST and POLLY

U They really sell” New York

HOWARD PETRIE
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DAVIS MEMORIAL AWARD FOP
1942
“Every thing Goes,” “"Mary Marlin
“Abie's Trish Roee ™ etc.
NBC New York

PATSY CAMPBELL

[hgenue and Comedienne
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“Joe and Ethel Turp” program
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“Tafty  Tucker™ on the BLUE'
? “Terry and the Pirates”
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|
‘ BURT BOYAR
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“Meet Carliss Archer” program
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BOB SHAW
Writer
Radio- stage- screen
“Front Page Farrell” on NBC
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In "ARSENIC AND OLD LACE”

On accredited casting lists of net-
works and agencies.

New York

New York LEx. 2-1100 MU 25060 Cl. 6-3082
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Army Now York Cl 16-3087
New York LEx 2-1100
BEN PRATT S ROK KEFTLLEY PLAZA, NEW YORK CITY

PERSONAL PUBLICITY

www americanradiohistorv com



www.americanradiohistory.com

ANGLO-AMERIGAN INNOVATIONS

By Lindsay Wellington

North chcrican Director

U_(

{he

British Broadeasting

Corp,

THE complete realignment of the

United States broadcasting industry
to the nceds of total war in 1942 had «
great effeet on the BBC's programs for
United States listeners. The BBC has
been on a war basis since September 3rd.
1939, and its progvams to the Empire
and the world have reflected that fact.
But, in 1942, th eincreasing liaison be-
tween British and Amervican radio. ap-
parent in the ever-widening scope of the
arrangements for rebroadeast of BBC
programs, drew the BBC directly into
this situation in the United States. The
BBC was presented with an oppouvtunity
to serve the common intercest which it
warmly welcomed. Now, at the conclu-
stimulating a

sion of as exciting and
vear as our New York office has ever

known, in which we have formed closc
friendships with many officials in the
American broadeasting industry, we feel
movre strongly than ever that this mutual
cooperation will vield increasing returns
as time goes on,

Technical Problems

Rebroadeasting from the BBC short-
wave frequencics was comparatively new
in 1942 and it presented numerous tech-
nical difficulties. It would be foolish to
say that all of them have been solved.
The question of timing for instance, ar-
ranged on occasion over 4,500 miles of
land and water, held innumerable head-
aches for the unwary. It iy a tribute
to the skill and ingenuity of all con-
ce:ned that commonly now. one hcears
the phrase “Come In. London” and the
answering “This Is London Calling” ax
smoothly cued as though bhoth broad-
casters were in adjacent rooms.

Naturally enough. news was the item
first carried widely in the United Slates
but long befove the first American troops
landed in Northern Ireland. feature pro-

grams were attracting an audience
through 1rebroadecasts.  In  fact, “The
Weekly Visit to the Amervican Eagle
W W W

Radio On To Jictory = % =&
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Club,” the first of the regular service-
men’s programs from the British Isles,
was placed with the Mutual Broadeasting
System before American troops had set-
tled in thelr new camps and could give
their attention to telling the folks at
home how they were making out in this
new country through the program, “The
Stars and Stripes in Britain.” Rebroad-
casts of “Answering You” on the Mutual
Broadceasting System antedated both of
these by almost a year.

All of these programs are produced
by the BBC in its studios, and with the
help of recording vans traveling through-
out the British Isles, under handieaps
severe enough to discourage all but the
stoutest devotees of radio as a means
of mass communication. The experience
cained was invaluable as the demand
from all sides increased for War Service
programs which  would help expand
knowledee and understanding by means
of the hard realities of fact and infor-
mation. BBC participation in American
program  scheduling branched out and
now includes independent radio stations
asx well as the major networks. During
the past vear, the Blue Network, the
Mutual Broadcasting System and the
National Broadcasting Company have all
carricd at least one scries of feature
programs conceived and created in the
BB(C studios. We confidently look for-
watd during 1943 to increasing and wel-
come calls on our time and energy. As
we write this, the Columbia Broadeasting
System has arranged with the BBC for an
exchange series of broadeasts to be
heard in cach country, produced alter-
nately in New York and London. The
series began in February.

Increase in Programming

In December, 1941, the BBC noted 143

standard wave-length stations in the

United Slates as carvrying one or more
of its programs during the month, and

2 A
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the time given to these programs was
196 hours. In December, 1942, the num-
ber of stations ca:rying BBC programs
regularly had grown to 214 and had
reached out beyond the borders of the
continental United States, to Hawaii and
Pucrto Rico. The total number of hours
allocated to these programs during that
month was 357; the equivalent of 14
days of continuous rebroadcasting. Dur-
ing 1942 the BBC originated more than
1,200 separate programs which were
heard by citizens of the United States
and its possessions. through the medium
of shovt-wave, beam telephone and de-
layed rebroadcasts.

Certainly, one of the most important
factors in this rapid and wholesome
growth has been the imagination and
daring of Ame:ican broadcasters. They
quickly saw the opportunity to drama-
tize the problems of the war to the citi-
zen on the home front. Onc illustration
of the many at hand will suffice to show
how flexible and telling is such dramati-
zation. Not long ago the BBC was re-
quested by an imaginative broadcaster
in an industrial Massachusetts town to
aid it in stimulating a bond vally whieh
was to be broadcast. The BBC arranged
for a United States serviceman from that
area, now stationed in Britain, to partici-
pate in the program and to key his re-
marks closely to the Amecrican portion
of the broadcast. Intervicwed by a BBC
producer, his greetings to family and
friends and description of the thoughts
and feelings of himself and other ser-
vicemen from that arvea, also stationed
in Britain, were exactly suited to the oe-
casion. The success of the program was
attested to by both the station manager
and a local administrator of the Treas-
ury Department War Savings Staff. To
quote from the letter veceived by the
BBC from fhe latter, “The pick-up from
England was paritcularly good, both as
to eclarity and subject matter and it
aroused a tremendous amount of inter-
est here in town and has resulted in a
real spurt of War Bond purchases
throughout the plants. . . .” If we select
this one from many expressions of ap-

preciation, it is because it tells in such
short space the whole story of what
we believe is our purpose.

Broadcasts to Britain

No tabulation of the past year’'s work
would be complete without some 1men-
tion of the BB(C’s clearance of programs
for its own domestic network and its
short-wave and medium wave t:ansmit-
ters to the European continent. The
latter are cleared through the Office of
War Information while the BBC arranges
for clearance of the former. News re-
ports, commentaries on important events
in the United States, dramatic programs
produced by the BBC staff in the United
States as well as programs adapted from
American domestic radio, are welcomed
by the British listener and are regularly
scheduled on the BBC’s domestic wave-
lengths, Heve again, a new and hitherto
unconsidered technique of communica-
tion has come into being through hard
work and imaginative reaction to the
situation.

CBC Cooperation

An important factor in the develop-
ment of the whole technique of rebroad-
casting has becn the cooperation of the
Canadian  Broadcasting  Corporvation.
Manyv of the difficulties which confronted
the BBC in this mode of operation we:e
first explored and suggestions made.
looking to their solution by the CBC
in the peviod prior to 1940. In addition,
the CBC made available some of its
best radio producers and newsmen who
were  immensely  helpful in  the first
months following the declaration of war.
Some of them are still doing yeoman
work in London.

Ag we look forward to the year 1943,
the possibilities forr further development
appear cxcellent.  None of the fields
of mutual cooperation have been fully
cxploited and admittedly much remains
to be done. But we can Jook to the
future confident that the problems which
will arise will be met as boldly and solved
as ably as they have been in the year
past. The BBC stands ready to do its
part.
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Unlike elephants. people forget bhetter than
they do most anything. They forgel names
and faces telephone numbersand appoint-
ments. They Toroet hrand nanies 100, Just
azk the manulacturers who stopped their

advertising during the Taxt war.

There's nothing like radio to keep the pab-
lic mindful of vour product. That's one of
the big reasons why <o main Tar-sighted
advertizers. whose production is curtailed
or diverted Lo war purposes. are slaving
on the air withoulinterruption. They veal-

ize that while radio has sold goods with

unequalled elicieney and cconomy in re-
cent vears. it hax never lost its original
virtue - that it huilds good 1weill. -

“Keeping ‘em remembering” o the Blue

makes mighty zood ense in our wartime

the ENUGEE network

cconomy. The Blue gives vou national
coverage at the lowest price of anv medium
cutering the home - costs. in fact. from
P10 1o 3570 less per thousand listeners

than major network competition.

Whether vou re after new markets. defend-
ing old ones. or merely protecting vour
brand name. 1alk over vour problem with
a Blue Network salesman. You'll find i's

casy lodobusiness with the Blue!

Blue Netwaork Company

\ Radio Corporation of Amertea Service

] KEE? 'EM
_QEMEM BERING |

www americanradiohistorv com


www.americanradiohistory.com

WHEN YOU NEED . ..

® ACCEPTED COVERAGE BROCHURES

Q

SINGLE SHEET MAPS

i

VISUAL PRESENTATIONS

©

SURVEYS

@

MARKET RESEARCH

CONSULT

WALTER P. BURN AND ASSOCIATES, INC.

7 WEST 44th STREET
NEW YORK, NEW YORK
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INTER-AMERICAN BROADCAGTING

By Don Francisco
Director. Radio Dicision. Ofice of Coordinator of Iuter-Auierican cAjfairs

HE past year has recorded a number
of interesting developments in Inter-
American broadcasting especially insofar
as the situation applies to the broadeast-
ing activities from the United States to
the other Amertean republics.

Chief among these newer developments
has been, of course, the coordination of
shortwave broadeasting coincident with
the government taking over supervision
of all shortwave facilities in November
of 1942. Under this arrangement the
Office of War Information and the Oflice
of Coordinator of Inter-American Affairs
arc apportioned the entire broadcasting
time of U. S. shortwave stations for
dissemination of radio material to for-
eign areas, with the Coordinator’s Oflice
supervising bhroadeasting to Latin Amer-
ica.

Spirited Network Co-Op

At this point it would be well Lo recog-
nize fully the spivit of cooperation with
which the U. S. Networks have entered
into the Inter-American phase of broad-
casting. They furnish their production
and transmission facilities for a bulk of
the broadeasting both going from this
country to Latin America and from Latin
America to the United States. In thix
connection also the U. S. shortwave sta-
tion operators gpenevally have demon-
strated their patriotic cooperation in
turning over to the government agencies
operating control of their stations for
the duration.

The first effect of the changeover as
it applies to Latin American broadcasting
has been the intensification of coverage
through coordination of the country’s
available shortwave transmitters. At
present an average of 32 hours daily of
program material is broadcast over 11
transmitters broadeasting in  Spanish.
two in Portuguese, and two in English,
all divected on Latin America.

Latin America Coverage

Under the system two pairs of trans-

#* Y% Radio On To Victor y =

mitters, one paiv fed by programs or-
iginating at CBS and another by pro-
grams originating at NBC are beamed
simultancously on the castern Spanish
speaking  countries of South America,
broadcasting to Venezuela, Bolivia, Ar-
gentina, Paraguay and Utuguay. Two
other pairs of transmitters, one fed from
NBC and another from CBS are broad-
casting to the Western Spanish speak-
ing countries including Columbia, Ecua-
dor, Peru and Chile.  Two additional
pairs of transmitlers divided between
NBC and CBS are beamed on Mexico and
Central America and  another  single
Spanish-programnied station is carrying
programs  originating at CBS to the
Caribbean.  The two California trans-
mitters are programmed exclusively iu
English concentrating on Central Amer-
ica and the Caribbean area but serving
aenerally all Latin America and another
two stations broadeast simultaneously to
Brazil in the Portuguese language.

Nine New Transmitters

Nine additional transmitters have been
projected. some of them actually under
construction now.  As soon as they are
completed they™ll be brought into scrvice
Lo supplement  the  above-mentioned
groupings, five to be added to the Span-
ish group=. two to the Portuguese group
and two to the English group.

The past yvear has also brought, coin-
cident with the integrated shortwave
pattern, sharp changes in program ma-
terial to [Latin America, all of which
matertal is under the supervisory con-
trol of the Coordinator’s Office.  This
change isx particularly  emphasized in
drama, news and news commentaries.

While the operating structure of the
lexsee shortwave stations has remained
more or less intact, the Office of Inter-
American Affairs has become inereas-
ingly active in actual program matevial
production. At the present the Office
writes, supervises and co-produces week-
lyv, 11 half-hour and two quarter-hour
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“THIS IS THE ‘MUG’ WHAT MAKES THE NOISE
THAT WILL SELL -
YOUR PRODUCT

TO GIRLS AND BOYS
FROM 1 TO 101..."

3 »
OY “ “"He chatters between platters

about ‘stuff’ that macters —

ﬁ and gives both sponsor and
l[istener an even break!”

—RADIO DAILY.
NOW SELLING FOR SPONSORS OVER

WMBR

The ""CBS"’ station serving
JACKSONYILLE FLORIDA
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dramatic programs, 12 quarter-hour news
commentaries and two half-hour music
programs.

40,000 Words Ot News Daily

The Press Division of the Coordina-
tor's Office is now preparing and tele-
typing to the various station alignments
40,000 words daily of news and news
commentary in three languages. News
broadcasts are prepared for Latin Amer-
ican broadcasts on the hour or half-hour

beginning late in the afternoon and
continuing past midnight.  These are

the hours during which the UL S trans-
mitters ave beamed to the other Ameri-
can republics.  The hours from eavly
morning until late afternoon arve utilized
hy the OWI for broadeasting to Europe.
Africa and the Far East. The OWI and
CIAA make full use of one another’s
news material,

Dramatic Programs

The dramatic programs, starting off
with a single weekly show last January,
have grown to network production pro-
portions during the past 12 months. As
indicated, the Radio Division is now
writing, supervising and co-producing
11 half-hour and two quarter-hour dra-
matic programs weekly for shortwave.
Tn addition the Radio Division is highly
active in transeription transmission, send-
ing down last year a largce variety of
transeribed serics to Latin American sta-
tions for scheduled local broadeasting.

To insure full coverage for the short-
wave feature programs a majority of
them ave picked up by Latin American
stations and rebroadeast locally by long
wave., Some of the programs are broad-
cast thus locally over nelworks ranging
from 35 to 65 stations vepresenting every
American republic.

U. S. Radio Fieldmen

A little known gesture of U. S. radio’s
cood will toward Latin American radio
has been the corps of radio ficldmen sent
down to cooperate with station operators
of the other Americas in introducing
modernized production methods. To date
seven of these men have been stationed
throughout the whole of Latin America
and have received warm-hearted wel-

comes from station operalors wherever
they've visited. The men were chosen
for their thorough radio background in
writing, directing and producing as well
as the necessary ability to write and
converse in Spanish and/or Portuguese.

The past year in Inter-American radio
has also brought increasced attention to
fthe accepted U. S. radio theory that
international broadceasting isn’t a one-
street.  In the past year, for in-
more than 250 programs have
heen picked up from Latin American
countries and broadecast in the United
States, for the most part on a ceast-to-
coaxt hasis.  An impetus to this Latin
America-to-U. S, broadeasting was given
carly in 1942 when all major 1. S. nel.-
works sent representatives to the Rio
Conference. Daily during the conference
the network vepresentatives broadeast
programs to this country, not only oul-
lining in detail the day’s activities but
usually presenting, in person, outstand-
ing delegates and obscrvers. As a mat-
ter of fact these programs, recorded,
have added substantially to the perma-
nent  documentation  of  that historie
parley.

way
stance,

Educational Features

The past year has, too, found U. S.
radio  particularly active in domestic
broadeasts of programs explaining to
North Americans the customs, traditions,
culture, ete. of their TLatin American
neighhors,  According to a recent com-
pilation by the CTAA Radio Division, the
Office arranged, last year, 117 programs
for approximately 850 U. 8. stations. In
that period more than 1800 individual
programs dealing with Latin America
were produced over the four major net-
works, These figures represent an
cnormous inerease over the previous 12-
month period and indicate an increasing
appelite on the pavt of U. 8. radio
listeners for Tatin Amervican informa-
tion and for entertainment from the good
neighbor republies.

That increasced mutual interest of the
peoples of all the Amerjcas in one an-
other’s affairs and well being is, in our
opinion, the most encouraging item in
all Inter-American broadcasting in the
past year.

* k Kk ok Kk X Kk k Kk *k Kk Kk * K Kk K
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IMP ORTANT RADIO

Telephone Numbers
in NEW YORK

fRudio Stations

WAAT (N. Y. Office! . Clrecle
WABC .. ... . Wickersham
WEBR L .MAin
WEBNX .. MEirose
WBYN ... ... . ....BRyant
WCAU (N. Y. Office) . .. Wlckersham
WEAF . ... ... ... Clrcle
WEVD ... . BRyant
WGN (N. Y Office) . .MUrray Hill
WHN ... ..BRyant
WHOM C . Plaza
WIBX (N. Y. Officel ... ... ... Plaza
WINS ... ... .. BRyant
WIZ ..Clrcle
WLIB _INgersol
WMCA | L . .Clrcle
WNBF (N. Y. Office? . MUrray Hill
WNEW . S . .PlLaza
WNYC . "' WOrth
WOR ... . ... .PEnnsylvania
WOV Clrcle
WPAT (N Y. thce) .......LOngacre
WOXR . . F Clrcle
WRUL (N. Y. " Office) . .. Clrcle
WWRL ... ... o . .NEwtown
\uﬂnncs! ‘u*ur orks
Blue Network Co.. . . .Clrcle
Columbia Broadcastlng Systcm Wlzkersham
Keystone Broadcasting System. . .. LOngacre
Mutual Broadcasting System. .. ... PEnnsylvania
National Broadcasting Co. 3 Clrc'e

5-5780
2-2000
4-9735
5-0333
9-3775
2-2000
7-8300
9-2360
2-3033
9-7841
3-4204
8-0066
9-6000
7-5700
2-1300
6-2200
2-5767
3-3300
2-5600
6-8600
5-7979
5-2811
5-5566
7-3993
9-3300

7-5700
2-2000
3-222)
6-9600
7-8300

Niation Representaiives

John Blair & Co. . . .MUrray Hill
Blue Network Co.. .. . . ..Clrcle
The Brapham Co........ MUrray Hill
British Broadcasting Corp. L. .Clrcle
Burn-Smith Co...... e .MUrray Hill
Capper Publications, Inc. e MOhawk
Cox & Tanz. .. N MUrray Hill
The Foreman Co................... ELdorado
Forjoe & Co...................... VAnderbilt
Free & Peters, Inc.... e Plaza
Headiey-Reed Co. .... ... . _.MUrray Hill
George P. Hollingberry Co........MUrray Hill
The Katz Agency.. .. ......Wisconsin
Joseph Hershey McGillvra . . .MUrray Hill

J. P. McKinney........ ... .. L Clrcle

National Broadcasting Co. ... ...Clrcle
John H. Perry Associates.. ... ... Murray Hill
Edward Petry & Co......... .. ..MUrray Hill
Radio Advertising Corp........ . MuUrray Hill
Radio Sales ................. .. Wickersham
Wiltliam G. Rambeau Co..... ...... LExington
Paul H. Raymer Co...... ... MUrray Hill
Reynolds-Fitzgerald, Inc. ...... ...ELdorado
Sears & Ayer... ....... ... ... ... AShland
Spot Sales. Inc.. . ... ELdorado
Weed & Co................... VAnderbilt
The Walker Co.. ..... .MUrray Hill
Howard A. Wilson Co... MUrray Hill

Vdevertising lgencies

N. W. Ayer & Son, Inc...... ... .. ... Clrcle
Badger & Browning & Hersey......... Clrcle
Ted Bates, Inc........................ Circle
Batten, Barton, Durstine & Osborn,

Inc. ... Eldorado
Benton & Bowles, Inc........... Wickersham
Bermlngham Castleman & Pierce,

.......................... LExington
The Blow Co.. bnco.... ... ... .. .. .Clrcle

9-6084
7-5700
6-1860
7-0656
2-3124
4-3280
2-8284
5-0174
6-5080
5-4131

3-5470
3-9447
7-8620
2-8755
7-1178
7-8300
4-1647
2-4401

2-2170
2-2000
2-1280
2-8690
5-7020
4-6698
5-5040
6-4542
2-0374
6-1230

6-0200
7-3720
6-9700

5-5800
2-0400

2-7550
6-9300
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Blackett-Sample-Hummert, Inc.... Wlckersham 2-27G0
Brooke, Smith, French & Dorrance,

Inc. .o MUrray Hill 6-1800
Franklin Bruck Advertising Corp... ..Clrcle 7-7661
Buchanan & Co................... MEdallion 3-3380
Campbell-Ewald Co. of N. Y. . ... .... Clrcle 7-6383
The Caples Co........covi ... LExington 2-0850
Compton Advertising lInc.... ... ...... Clrcle 6-2800
D’Arcy Advertising Co............... ELdorado 5-5435
Donahue & Coe, Inc............... COlumbus 5-4252
Doremus & Co.. . B REctor 2-1600
Sherman & Ellis Co... ... ......... .. PlLaza 5-7711
Erwin, Wasey & Co................ MOhawk 4-8700
William Esty & Co................ CAledonia 5-1900
Federal Advertising Agency, Inc..... ELdorado 5-6400
Albert Frank-Guenther Law. lnc....COrtland 7-5060
Fuller & Smith & Ross, Inc.. ... ... MUrray Hill 6-5600
Gardner Advertising Co.. . ....COlumbus 5-2000
Geyer, Cornell & Newell, Inc. ..Wlckersham 2-5400
Grant Advertising, Inc..... . ... ... .. .Clrcle 5-4485
M. H. Hackett, Inc....... . .....Clrcle 6-1950
Charles W. Hoyt Co., Inc. .MUrray Hill 2-0850
Ivey & Ellington, lnc .MUrray Hill 3-5680
H. W. Kastor & Sons Adverhsmg Co.

COlumbus 5-6135
Joseph Katz Co........... ... .Wickersham 2-2740
Kenyon & Eckhardt, Inc.... ....... .. PlLaza 3-0700
H. M. Kiesewetter Advertising Agency,

Inc. oo LExington 2-0025
Knox Reeves, Advertising. Inc. _MuUrray Hill 4-3982
Arthur Kudner, Inc................... Clrcle 6-3200
Lambert & Feasley, Inc. . ...COlumbus 5-3721
Lennen & Mitchell, Inc... . .. ..MUrray Hill 2-9170
Lord & Thomas............... .. Wilckersham 2-6600
Marschalk & Pratt, Inc.......... VAnderbilt 6-2022
J. M. Mathes, Inc................ LExington 2-7450
Maxon, lne.............. .. .. . ..... ELdorado 5-2930
McCann-Erickson, Inc. .. ............ Clrcle 5-7000
McKee & Albright. .. ... ... .. .... COlumbus 5-2058
C. L Miller Coevvooooovi i MUrray Hill 2-1010
Morse International, Inc............ LExington 2-6727
Newell-Emmett Co., Inc... ... ..... AShland 4-4900
Paris & Peart.......... ... ... .. CAledonia 5-9840
Peck Advertising Agency.............. PLaza 3-0900
Pedlar & Ryan, Inc........ ... ... ... PLaza 5-1500
Charles Dallas Reach Co........ ... VAnderbilt 6-5924
Redfield-Johnstone, Inc... . ........... PLaza 3-6121
Ruthrauff & Ryan, Inc.... ... .. .. MUrray Hill 6-6400
Russel M. Seeds Co.......... ...... Clrcle 6-1382
Stack-Goble Advertising Co ......... PLaza 3-7444
Street & Finney. . e BRyant 9-2400
J. Walter Thompson ‘Co. MOhawk 4-7700
Tracy-Locke-Dawson ............... AShland 4-1690
Warwick & Legler........ ... .. .. MUrray Hill 6-8585
Ward Wheetock Co.................... Plaza 3-7120
Young & Rubicam, Inc.. .. AShland 4-8400

Publications
Advertising Age.......... oy e g - BRyant 9-6432
Advertising & Selling............. CAledonia 5-9770
The Billboard. ..................... MEdallion 3-1616
Broadcasting and Broadcasting Adver-

HISINE o PlLaza 5-835%
Metronome . .Clrcle 7-4500
Printers’ Ink MUrray Hill 3-6500
Radio Advertising (Rates and Data}..LExington 2-6611
Radio Craft ......................... REctor 2-9690
RADIO DAILY Wlsconsin 7-8336
Radio Guide .................... MUrray Hill 2-46%90
Radio Retailing ...... R .. MEdallion 3-0700
Radio Retailing—Today ..... . ......... Plaza 3-1340
Radio & Television Weekly .......... WAlker 5-2576
Sales Management. . . e MOhawk 4-1760
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Standard Advertising Register. ... .. MEdallion

ide ...l AShland
Tume-ln ... ..Clrcle
Variety . BRyant

Yews Agencies and
Issociaiia

Associated Press .................. ... Clrcle
International News Service.......MUrray Hill
Press Association, Inc...... ... ....... Clrcle
Radio News Association. . . MUrray Hill
Reuters ............... N of 74 1
Transradio Press Service, Inc... ..MUrray Hill
United Press ....... ........ MUrray Hill

Talenr lgencies

James Appell ... .. .. .. ... L. FlLaza
Batchelor Enterprises, Inc......... Clrcle
Herman Bernie ................... ‘COlumbus
Columbia Concerts Corp.............. Clrcle
Consolidated Radio Artists, Inc..... COlumbus
Wallace Downey, Inc.. e Clrcle
Evans & Salter....................... Clrcle
Fanchon & Marco................ .. .. Clrcle
Moe Gale ........................ LOngacre
General Amusement Corp............... Clrcle
William  Gernannt......... ... ... VAnderbilt
Don Haynes ....... i .Clrcle
Hesse & McCaffrey................ ELdorado
Estella Karn ......... ... .....VAnderbilt
Bob Kerr . ... ... ... .l Clrcle
Mark Leddy ........ ... ....... . ..BRyant
Ben B. Lipset, Inc............. ..Cchkerlng
A. & S. Lyons, lnc......... . PLaza
Management Corp. of America Wickersham
A. T. Michaud. .. ..... . .. .Clrcle
Mills Artists, Inc...................... " Clrcle
William Morris Agency, Inc. ... ... .. Clrcle
Leo Morrison, Inc.................. ... Clrcle
Music Corporation of America. . Wlckersham
National Concerts & Artists Corp. .....PLaza
James Peppe. .. ... ... .. ... ... ... PLaza
Myron Selznick Co. of N. Y ... ... Clrcle

Roy Wilson (Wilson, Powell & Hayward) .PLaza
Ed Wolf & Associates.......... Clrcle

Program Produacers
Franseription and
Companies

Advertisers' Broadcasting Co........... BRyant
Advertisers Recording Service.... .. ... .Clrcle
Air Features, Inc. .............. Wlckersham
American Institute of Food Products
BGCwling Green
Arts Recording Studios & Recording Co...PLaza
Asch Recording Studios. ...... ...... BRyant
Associated Music Publishers, Inc...... BRyant
Audio-Scriptions, Inc.......... . ....... Clrcle
Basch Radio Productions....... .. MUrray Hill
Broadcasting Program Service. ......... BRyant
Ted Collins ............. ... ........ Clrcle
Columbia Recording Corp.  ......... Clrcle
Decca Records, Inc................ COlumbus
Federal Transczibed Programs, Inc...CAledonia
Allen A. Funt Radio Productions. MUrray Hill
General Sound Corp................... PLaza
S. Goodman ...... Wlckersham
Kem-Johnson, Inc. ...... e PLaza
Kermit-Raymond Corp............... ELdorado
Langlois & Wentworth .......... .. ElLdorado
Phillips H. Lord, Inc......... ....Wlckersham
Charles Michelson .............. MUrray Hill
Management Corp. of America... Wlckersham
Miller Broadcasting System_ Inc......... Clrcle
C. D. Morris Associates. . ... ........... PlLaza
Muzak Transcriptions, Inc............. BRyant
NBC Radio-Recording Division.........Clrcle
Lilian Okun, COlumbus
Radio Events, MUrray Hill
RCA Manufacturing Co. AShland
Lewis Reid .................. ...... BRyant
Rockhill Radic Productions.... ... .. ELdorada
Bernard L. Schubert Inc.....
Henry Souvaine, Inc...................
Shafrer-Waible Radio Productions....ELdorade
Standard Radio ...................... BRyant

Record

3-5850
4-3390
5-8425
9-8153

6-4111
2-013)
7-1357
2-4053
6-3960
2-4185
2-0400

3-7840
6-4224
5-6647
7-6900
5-3580
6-4684
7-6900
7-5630
3-611

7-7550
6-1750
6-8520
5-1076
6-3860
7-5857

9-1631

4-2466
3-5181

2-8900
5-5480
6-1566
7-2160
7-6413
2-8900
3-0820
3-2636
7-6201

5-5480
7-4885

5-2372
9-4324

Star Radio Programs ........ ... .. ..... PLaza 3-4991
Transamerican Broadcasting &
.......... PLaza 5-9800

Television Corp. .
Transcribed Radio Shows. Inc,. . .. ...LOngacre 5-3440
........ COfumbus 5-3737

Tyro Productions.........
Victor Recording Laboratory. . ... .. MUrray Hill 4-6200
. .MUrray Hill 2-1010

Roger White..............
..... Clrcle 7-4885

Wolf Associates ..
World Broadcasting Sysrem " Wickersham 2-2100
...... PLaza 3-4147

F. W. Ziv, Inc..

0 nions and
lgeneies
............... BRyant 9-3550

..CAledonia 5-1810
.BRyant 9-0430

Preaginiz

feasneps

Actors’ Equity
Advertising Club .
Advertising Federation of America. ..

Air Corps Public Relations. .. ... .. .. .. REctor 2-3400
American Association of Advertising
Agencies .........-..... ... ... LExington 2-7980

American Communlcahons
Association ............... BOwling Green 9-3006
American Federation of

Musicians  ............... ... PEnnsylvania 6-2545
American Federation of Radio

Artists ... ... L VAnderbilt 6-1810
American Newspaper Publishers

Association ................... . CAledonia 5-2000
Army U. S., Information Servica. . ..... WOrth 2-1882
ASCAP .. .. COlumbus 5-7464
American Television Socicty. ... ... .. CAledonia 5-7430
Associated Actors & Artistes

of America ... ... ..... .. ... BRyant 9-3550

Association of National Advertisers. .. .. BRyant 9-6330
Broadcast Music, lnc. ......... .. PEnnsylvania 6-5466
Burcau of Public Inquiries (OEM) .. VAnderbilt 6-4224
Coordinator of Inter-American Affairs

{Rockefeller Committee) .. ... . MuUrray Hill 3-6805
Employment Scrvice, U. S........MUrray Hill 2-1530
FM Broadcasters, Inc...... ... ... ... CHelsea 3-5657

Federal Communications Comm........ CAnal 6-4000
Federal Trade Commission.. ... ... WHitehall 3-8000
Institute of Radio Engincers.... .. MEdallion 3-5661

Music Fublishers’ Protective Association. . Clrcle 6-3084

National Association of Performing

Artists ... L Clrcle 7-8194
National independent Broadcasters..... Clrcle 7-8300
National Labor Relations Board. .. ... HAnover 2-4174
National War Labor Board. ... .. .. MUrray Hill 3-6805

CWI1 Domestic Radio Bureau. . MUrray Hill 3-6805

Profcssional Music Men, Inc..... ... COlumbus 5-7362
Radio Club of America............. LOngacre 5-6622
Selcctive Service System.... ... .. MUrray Hill 2-65900
SESAC ... . BRyant 9-3223
Social Sccurity Board..... ... _..... BRyant 9-0600

Society of Jewish Composers Publishers

and Song Writers. . ... ... .. . ... LOngacre 5-9124
Songwriters’ Protective Association..COlumbus 5-3758
U. S. Navy, Radio Scction. ... ... .... BRyant 9-1710
War Manpower Comm....... ..MUrray Hill 3-6805
War Production Board. ..MUrray Hill 3-6805
War Savings Staff.... .. ..Clrcle 6-3-1000
Women’s Nationa! Radio Committee. . ... Clrcle 7-4110

Writers' War Board. . ... .. ... .. MUrray Hill 3-6805
i'!.f olels
Algonquin ... .. .. ... ... ... .. MUrray Hill 2-0101
Ambassador [ Wilckersham 2-1000
Astor ... ... Clrcle 6-6000
Biltmore .............. ... . ... MUrray Hill 9-7920
Commodore .................... MUrray Hill 6-6000
Edison PN Clrcle 6-5000
Lincoln . ... ... ... ... . .. Clrcle 6-4500
Lombardy ......... ... ... . ... ... .. PLaza 3-8600

T MEdallion 3-100C
................... PLaza 3-4800
. .Clrcle 7-8000
P PEnnsylvama 6-5000
................ PLaza 3-1740
.................... PLaza 3-4600
........ Wickersham 2-5000

New Yorker

New Woeston ...
Park Central
Pennsylvania

Plaza
Ritz Carlton
Ritz Tower

Roosevelt ....... ... ... ..... .. MUrray Hill 6-9200
St. Moritz ... L Wlckersham 2-5800
St. Regis . ....... ... ... ... ... PLaza 3-4500

Savoy Plaza ................. ..., VOlunteer 5-2600
Sherry Netherland ... ... ... . .... VOlunteer 5-2800

Vanderbilt ... ... ... ... ... ..., AShland 4-4000
Waldorf-Astoria  ......... .. ... ... ELdorado 5-3000
Warwick ..... .. O Clrcle 7-2700
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KECA .. ... ..... O FAirfax 2121
KFAC . . Fltzroy 1231
KEL FAirfax 2121
KFOX . .. MUtual 2510
KFVD . DRexel 2391
KFWB ... .. .. ... HEmpstead 5151
KGER .. .. .. .. MAdison 2551
KGF) PRospect 2434
KH) ... N HOllywood 8111
KIEV CHapman 5-2388
KMPC ... ... .BRadshaw 2-4411
KMTR .. . Hlllside 13161
KNX ..HOllywood 1212
KPAS (Pasadena)....... ...... ........RYan 1-6991
KRKD ... TUcker 7111
KWKW (Pasadena) .................... RYan 1-6744
XELO (L. A. Office).. ... ....... ..... MAdison 6272
XEMO-XERB (L. A. Office}..... . . .PRospect 9136
Yetworks

Biue Network Co........ .. ... ... ..... Hlllside 8231
Columbia Broadcasting System....... HOllywood 1212

Between 10 P.M. and 8:30 A.M...HOIilywood 7052
Don Lee Broadcasting System...... .. HOllywood 8111
Keystone Broadcasting System...... .. HEmpstead 0460
Mutual Broadcasting System....... ... HOllywood 8111
National Broadcasting Co......... ... HOllywood 6161

LSéation Represenialives

Walter Biddick Co.................. Richmond 6184
John Blair & Co................. .. .. PRospect 3584
The Branham Co. .......... ... ... ... MIchigan 1269
Free & Peters, Inc....... ... . ... ..GLadstone 3949
George P. Hollinbery Co.......... ... VAN Dyke 7386
Joseph Hershey McGillvra... ... ... .. .. PRospect 5319

National Broadcasting Co. ....... ... HOllywood 6161
Edward Petry & Co........... ...... Milchigan 8729
Ralph L. Power............. _... . MAdison 5617
Radio Advertising Corp... ... ..VAn Dyke 1901

Radio Sales ................ . .HOllywood 1212
William G. Rambecau Coa.... .. R . .GRanite 3636
Paul H. Raymer Co.................. VAndike 1901
Reynolds-Fitzgerald, Inc. ........... .VAn Dyke 7776
The Walker Co.............. e CRanite 1726
Howard H. Wilson Co................. GRanite 1726
Weed &G Co.. .o .GRanite 3658
Adveriising lgeneies
Alber R. H. Company. ... .......... ... PRospect 3331
Batten, Barton, Durstine & Qsborn...HOHUywood 7337
Benton & Bowles lnc.................. Hlllside 9151
Batsfard, Constantine & Gardner...... PRospect 0206
Brisacher, Davis & Staff.............. PRospect 9368
Buchanan & Company, Inc.............. MUtual 6316
The Caples Co......................... MUtual 4143
Erwin, Wasey & Company......... .. .. PRospect 5317
Glasser-Gailey & Co.................... Fltzroy 2141
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Hillman-Shanc-Breyer, Inc.. .. ... ... .. VAn Dyke 5111
Hixson-O’Donnell Adverfising ......... MUtual 8331
Jatte & Jatfe.... .. ... .. ... .. ..., . .Fltzroy 3104
W. C. Jeffries Covonovinien it WAInut 8824
H. W. Kastor & Sons Adv. Co........ MIlchigan 6636
William L. Lawrence. ........... . ... HEmpstead 9276
Lockwood-Shackelford Adv. Co...... ... TRinity 9801
Lord & Thomas...................... Mlchigan 7651
Lord & Thomas (Hollywood) ... . ... . HOllywood 6265
The Mayers Co....................... PRospect 0101
McCann-Erickson Inc................... MUtual 2141
McKee & Albright, Inc.............. HOIllywood 8363
Miner, Dan B. ............. .. ..... Richmond 3101
Morgan, Raymond R. Co. ........ ... HEmpstead 4194
Needham, Louis & Brorby....... ....... GRanite 7186
Elwood J. Robinson Adv. Agy........... MUtual 1142
Ruthrauti & KRyan Inc. ........ ... .... Hlllside 7593
Schoits Advertising Service........... Mlchigan 239%
Russel M. Seeds Co................... GRanite 4185
Barton A. Stebbins Advertising Agency..TRinity 8821
Thompson, J. Walter Hlllside 7241
R. W. Webster.......... TRinity 2153
Ward Wheelock Co. .................. Hlllside 0191
Weinberg, Milton, Advertising Co....... TUcker 4111
Ynung & Rubicam Inc. ............. HOllywood 2734

FProgram Preducers and
Transeription and Recording
Companies

Allied Record Mtg. Co.......... .. .. HOllywood 5107
Walter Biddick Co. ............... Richmond 6184
Cherrier, Alexandre, VYoice & Recording

Studios . ... EXposition 7722
Columbia Recording Corp............... GRanite 4134
Cruger Radio Productions. .. .. .. ... .HEmpstead 8254
Patrick Michael Cunning........ ....... Hlllside 5915
Decca Recording Division. . .......... HOllywood 5191
Eccles Disc Recordings ................ Hlllside 8351
Educational Recorders, lnc.......... SYcamore 6-1441
tlectro-Vox Recording Studios .. ... Gladstone 2189
Fidelity Recordings.................... Hlllside 9718
Tay Garnett Enterprises........ ..... HOllywood 2254
Grace Gibson.......... ... ... oL Hllside 2030
Hcllywood Music Recording Studios. . HEmpstead 5407
Holiywood Radio Playhouse............ Hlllside 7296
International Artists, Inc.. ..HOllywood 9718

International Rccordmg Studxo. “..HOHywood 739
Jewish-International Broadcashng

Hour ... ... ... . ... ... ... .. ..... WHitney 8702

Keystone Broadcasting System, Inc...HEmpstead 0460
C. P. MacGregor ..................... Fltzroy 4191
Fred C. Mertens & Associates....... ... DRexel 9031
Miiler Radiofilm Corp.............. BRadshaw 2-1233
Raymond R. Morgan Co. ............ HEmpstead 4194
Music City Glenn Wallichs.......... HOllywood 8211
Music Corporation of America..... BRadshaw 2-3211
NBC Radio-Recording Division....... HOllywood 6161

GCeorge Logan Price, Inc............._. FEderal 7372
Radio Producers of Hollywood. ... ..
Radio Recorders, Inc. .............. HOllywood 3917
Radio Transcriptions Co. of America. . Hollywood 3545

RCA Manufacturing Co. ............. Hlllside 5171
Rec-Art Studios .................... PRospect 9232
Record-O-Shers Recording Studios...GLadstone 0517

Edward Sloman Productions... . CRestview 1-2242
Standard Radio, Inc. ...... .HHlside 0188
World Broadcasting System...... . ... HOllywood 6321
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American Federation of Radio Artists. .. Hlliside 512} 1 IMPORTANT RADIO AND GOVERN- |j
Berg-Allenberg  .................. CRestview 5-3131 i I}
Myrt Blum Associates............. CRels.Iview 6-{8;; MENT TELEPHONE NUMBERS IN |
Consolidated Radio Service..........Gladstone i
Everett N. Crosby, Ltd.... ... ... .. CRestview 1-1171 ! W “\"""ﬂ""'; b. C.
Ken Dolan & Co........ ... ... ... CRestview 1-9185 1 -
Margaret Ettinger .................... Hillside 2141 - e
Feldman-Blum .................... CRestview 1-5222 . Bl niiais dabasriiilic aaakad
Tom Fizdale, Inc.................... HOllywood 7363 P PUrimenes e
Earle Ferris Associates............... HOIlywood 7111 Ngencies
George Frank, Inc.......... ... ... .. Hillside 3188 R ’ .
Bruce Gear, Inc....... ... .. .. . .CRestview 6-6466 White House .. - - . .-NAtionar 1414
General Amusement Corp........ . .CRestview 1-8101 State Department .. .. e REpublic 5600
Morris Agency, William. . ... ... ... CRestview 1-6161 Treasury Department ........NAtional 6400
Nat Goldstone........ .. .. CRestview 6-107) War Department. .. .. .REpublic 6700
George Gruskin. ...... ... ... ... .. CRestview 1-6161 Justice Department ....... ... ... .. REpublic 8200
Mitchell Hamilburg. . ... .. . Hiliside 6125 Post Office Department ... .. .. ...... District 5360
Hayward-Deverich, Inc... ..CRestview 1-5151 Navy Department. ... ... ... ... . ... REpublic 7400
M. C.oLevee....................... Gladstone 3115 Interior Department .
A. & S. Lyons, Inc. . CRestview 1-6131 (Office ot Education)..... ... ... ... REpublic 1820
MCA Artists, Ltd....... ......... Crestview 6-2001 Agriculture Department .............. REpublic 4142
National Concert & Artists Corp .CRestview 1-7121 Commerce Dcpartment ... ... .. ... . District 2200
Orsatti Agcy ...... "CRestview 6-1008 Labor Department.. . ................ EXecutive 2420
Art Rush ... ...... ... .. " CRestview 1-2165 rederal Trade Commission ... ... ... .. NAtional 8206
Salkow Agey. .............. ..... CRestview 1-9134 FEDERAL COMMUNCATIONS .
James Saphier ......... ........... HOllywood 7211 COMMISSION . .......... .. EXecutive 3620
Myron Selznick & Co., Inc.. ... .. CRestview 1-9171 Selective Service Board..... ......... REpublic 5500
Edward Shcrman Agey.. . CRestview 5-0186 War Manpower Commission ... . .EXecutive 4660
War Production Board. ... ... ... .. .... REpublic 7500
War Labor Board. ... ................ REpublic 7500
e e War Savings Staff, Radio Section...... NAtional 6400
= FEELENE E Board of Economic Warfare. ... . .. ... Dlstrict 2200
Securities & Exchange Commissicn ... .. District 3633
Broadcasting & Broadcast National Labor Relations Board........ NAtional 9716
Advertising ... ... ... GLadstone 7353 Wage & Hour Administration. ... . .. EXecutive 2420
Social Security Board......... .. ..... REpublic 6530
P : pir Supreme Court of the US........ ... .. EXecutive 1640
ATHG e e D. C. Court of Appeals.. ............ REpublic 3811
Radlo Llfe ........ . .HEmpstead 2025 Coordinator of Inter-American Affairs. REpublic 7500
Variety ... ... .. Hollywood 1141 U. S. District Court (for D. C.)... . ... Dlistrict 2854
Capitol (Senate and House) ......... NAtional 3120
Radio Script & Transcription Exchange,
" Extension 2225, .. ... ... ... ......... REpublic 1820
J * Bureau of Census...................... Dlstrict 2200
Office of Censorship................ EXeccutive 3800
American Airlines. ......... ... ..., ... TRinity 7251 Office of Government Reports. .. ... ..EXecutive 3300
Grand Central Air Terminal.... ... CHapman 5-1222 Office of Emergency Management.. ... REpublic 7500
Los Angeles Municipal Airport. . ... .. ORchard 7-617} Office of Civilian Defense........... REpublic 7500
PanAAmerican Airways................ mic:igan éég} Office of Pricc Administration .. REpublic 7500
TWA chigan Y aiials T %
Union Air Terminal.. ..... ... . .CHarleston 6-7421 ton-Governmental
United Air Lines............ ........ MAdison 1212 American Red Cross... .............. REpublic 8300
Western Air Lines. . .TUcker 1551 Clear Channe!l Group. ... ... ........... REpublic 3306
National Association of Broadcasters...NAtional 2080
National Indcpendent Broadcasters... ... REpublic 3607
TITE N inasai National Press Club. ...... ... ... ... .. REpublic 2500
TS T Radio Correspondents’ Galleries. .. ... .. NAtional 3120
American Legion AR LAY teier i 2
(Sradium—HcoI:ywoodl . .HROIIl)"woog égg: Radio Manufacturers’ Association ....NAtional 4901
Los Angeles Coliseum ..Richmon ' . g ;
Ciimore: Stadium WHitney 1163 Radio Stations
WINX REpublic 8000
WISV .MEtrooolitan 3200
» g f WMAL NAtional 5400
RATRERN L =t wWOoL "_MEtropolitan 0010
WRC . .. . REpublic 4001
Santa fFe ....... ~-.-MUtual 0111 WWDC ... NApri:nal 7208
Southern Pacific .. .. . . ... ... Mlchigan 6161 P
Union Pacific ......... . . .17 TRinity 9211 MWaoteds
Carleton Hotel ................. MEtropolitan 2626
Mayflower Hoted . ... ... ............. District 3000
o Raleigh Hotel ... .. ... ... .. ... .. NAtional 3810
EES Shoreham Hotel .. ....ADams 0700
Ambassador Hote! .................... DRexcl 7011 Wardman Park Hotel ................ COlumbia 2000
Beverly Hills Hotel..... .......... CRestview 1-8131 Willard - Hofel| wae= s4ALPw 573, adt NAtional 4420
Beverly-Wilshire Hotel . .CRestview 1-8131 News Serrices
Biltmore Hotel .................... Mlchigan 1011 . - ) : .
Christie Hotel ....... . . . ..-.n HOllywood 224} Associated Press ... .. R Dlstrict 1500
Del Monte (L. A. Officesh.. ... ........ TRinity 3671 International News Service........... NAtional 1733
Garden of Allah Hotel. ... "HOliywood 3581 Transradio Press .................... NAtlopaI 1178
Hollywood Hotel ........ .. _HEmpstead 4181 United, Pressgsss . o0 20 EIIEE D oo i b - EXecutive 3430
Hollywood Knickerbocker ........... GlLadstone 3171 Railivair Toviniie 7
Hollywood Plaza Hotel .... ... . ... Gladstone 1131 Ruilway Terminals
Ravenswood Apt. Hotel. ... ... . ... .. HOllywood 5391 Baltimore & Ohio R. R..... ... ....... EXecutive 0770
Roosevelt Hotel .................. HOIllywood 2442 Pennsylvania R. R........... ... ..... EXecutive 6600
The Town House ... ..... ........ EXposition 1234 Union Station ... ........... ..... ... EXecutive 7900
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Radio Stations

KSTP (Chicago oftice! . .SUPerior
WAAF ... RANdolph
WAIT ... .. ... .. ... STAte
WBBM ... . WHItehall
WCAU (Chicago otfice! .. SUPerior
WCBD ... .. SEEly
WCFL ... ... ... . ..SUPerior
WCRW .. LINcoln
WEDC ..CRAwtord
WENR . .. . DELaware
WGES ... SEEly
WGN .. .. ..SUPerior
WHFC .. ... ... ..LAWndale
WHN (Chlcago otticel . .RANdo!ph
WIND (Chicago office) .. . .. ... .... STAte
wWlD .. P STAte
wiwcC DEArborn
WLS . . . MONroe
WLW (Chicago office! . .. ... ... STAte
WMAQ ... ... .. ... .. .. SUPerior
WMBIL . MIChigan
WMCA (Chicago oftice! SUPerior
WOR (Chicago oftice) . ... SUPerior
WORL (Chicago oftice! CENtral
WSBC ... ... . SEEly
W51C STAte
National Vetworks
Blue Network Co. . DELaware
Columbia Broadcastlng System WHIrehall
Keystone Broadcasting System STate
Mutual Broadcasting System WHItehall
National Broadcasting Co. SUPerior

Station Representatives

John Biair & Co...... .. ..SUPerior
The Branham Co......... ... ... ... .. CENtral
Burn-Smith Co. . ... .. . ...CENtral
Capper Publications ........ .. ... .. .. CENtral
Cox & Tanz............... ... .. FRAnklin
The Foreman Co.............. .... .. DELaware
Forjoe Co........... .. ... RANdolph
Free & Peters...... ... .. . . ... .. FRAnklin
Headley-Reed Co. ............ . .. .FRAnklin
George P. HoIIlngbery ................ STAte
Hal Holman Co... .. .RANdolph
The Katz Agency ....... . CENtral
Joseph Hershey McGillvra. .. .. ...SUPerior
J. R. McKinney & Son...... .. .. ... SUPerior
National Broadcasting Co. ......... .. SUPerior
John E. Pearson Co..... .. . ... .FRAnklin
John H. Perry Associates. ......... .. HARrison
Edward Petry & Co........... .. .. DELaware
Radio Sales ................ ... . ... WHItehall
Radio Advertising Corp................ CENtral
William G. Rambeau Co ANDover
Paul H. Raymer Co............. ....SUPerior
Reynolds-Fitzgerald, Inc. ..... ... . . ... .. STAte
Sears & Ayer............. ... .. . .SUPerior
Spot Sales, Inc....... ... ... .. ....DOUglas
The Walker Co........... .. ... ... .. ...STAte
Weed & Co................. ... ... RANdolph
Howard H. Wilson Co...... .. .CENtral

Advertising . 1qmu-ws

Aubrey, Moore & Wallace Inc..... .. RANdolph
N. W. Ayer & Som, Inc....... ... .. .. RANdolph
Batten, Barton, Durstine &

Osborn, Inc. ............ ... ... ... SUPerior
Blackett-Sample-Hummert, Inc. .. .. .. DEArborn

9201
0900

%7\

0]
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Buchanan &6 Co. .................... SUPerior
Leo Burnett Co. ........ ... ... .. ..., CENtral
Campbell-Ewald Co. L .. CENtral
The Caples Co.......... P SUPerior
Critchtield &6 Co. ....... .. ........ SUPerior
Doremus & Co....... . ... ... ... .. CENtral
Sherman K. Eillis & Co....... ... ... HARrison
Erwin, Wasey & Co., Ltd..... ... . .. RANdolph
Albert Frank-Guenther Law, Inc...... DEArborn
Goodkind, Joice & Morgan. .. .. ... ...SUPerior
Grant Advertising, Inc... ... ... ... .. .SUPerior
Henri, Hurst & McDonald, Inc..... . ... SUPerior
H. W. Kastor Advertlsmg Co., Inc..... CENtral
W. E. Long Co......... . .RANdo!ph
Lord & Thomas ............ ... . ... .. SUPerior
MicFarland. Aveyard & Co.. ..RANdolph
Maxon, Inc. ... . o DELaware
McCann-Erickson, lInc. .. ... .. ... .. WEBster
McJunkin Advertising Co.............. STAte
C. L Miller Co....................... CENtral
Mtche. |-Faust Advertising Co.......... .. STAte
Nz2edham, Louis. & Berby, Inc.. .. ... .. STAte
Presba, Fellers & Presba. .. ... . .. CENtral
L. W. Ramsey Co. . FRAnRklin
Roche. Williams & Cunnyngham ..... HARrison
Ruthrauét & Ryan, Inc. ... ... .. .. RANdolph
Schwimmer & Scott . . ...DEArborn
Russeil M. Seeds Co................. DELaware
Sherman & Marquette. Inc....... ... DELaware
J. Walter Thompson Co............. SUPerior
Wade Advertising Agency ............... STAte
Woston-Barnett . . .WHiItehall
Young & Rubicam, Inc. . . .CENtral

3047
5959
1946
6016
3061
9135
8612
4952
8910
6747
9054
3000
5331
4605
4800
9360
3536
3701
5060
1640
6610
5151
7683
8155
8490
2625
1815
1045
8000
0302
7369
7725
9389

Program l’rmhu‘era aenndl
Transeription and Recording

Companies

Chicago Recording Co . ... .. ... ... CENtral
Columbia Rccordmg Corp.. . WHItehall
Decca Records, Inc. ... .. . . .DELaware
Estefle Lutz Artists Burcau...... ....HARrison
Hal R. Makelim Productions. ... ... ... .. STAte
Wiltiam Morris Agency, Inc. ... ... STAte
Music Corporation of America... .. .. DELaware
NBC Radio Recording Division. .. ... ... SUPerior
lames Parks Co............. e CENtral
RCA Manutacturing Co. . . .. WHItehall
Radio Reccording Studios ........ .. EDGewater
Standard Radio, Inc. P STAte
Carl Wester & Co....... ......... ... RANdolph
World Broadcashng System ...... SUPerior

Mews Agencies and
Issociations
Associated Press ............. ... . ..... STAte
International News Service. .. ........ ANDover
RADIO DAILY STAL
Press Association, Inc.... e STAte
Transradio Press Service .............. STAte
United Press ....................... RANdolph

5275
6000
8300
3435
3472
3632
1100
8300
7980
4600
6461
3153
6922
9114

7700
1234

7596

4581
8091
3666

Drganizations and Unions

American Federation of Musicians....... STAte
American Federation of Radio Artists. .. SUPerior
Ascap . ... ... STAte
Association For Education By Radio....DEArborn
Radio Council. ... ................ DEArborn
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starring

MORTON GOULD

. - ) ‘\\\\.
and his piece orchestra

PRODUCED FOR
SCHENLEY’'S CALIFORNIA
CRESTA BLANCA WINES

e MUTUAL NETWORK ...
greatest‘enterta’mers EVERY WEEK

and tehturing, as
; gl\;es/t',/stars,\ A\merica'\sk .
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COMMITTEES OF THE

B0ARD OF WAR COMMUNICATIONS

LAW COMMITTEE
The duties of the Law Committee include the furnishing of legal
opinions and advice, and the drafting of final reports and recommendations,
proposed Executive Orders, proclamations, and legislation. The Law Com-
mittee will report directly to the Board but will have liaison, for purposes
of advice and consultation, with the Coordinating Committee, and, as may

be necessary, with other committees.

Chairman JOHN Ii. SHEA
CHARLES R. DENNY Treasury Department
General Counscl, Federal COMDR. FRANZ O. WILLENBUCHER
Communications Commission Navy Department
COL. CONRAD E. SNOW RAYMOND T. YINGLING
Chief, ILegal Branch, Office of the Chicf State Department

Signal Officer, War Department

LABOR ADVISORY COMMITTEE

The duties of the Labor Advisory Commitiee include the submission
of expert advice to the Board on all labor problems incident to the proper
carrying out of its national defense mission. With the requirements of
national defense as a primary consideration, the Labor Advisory Committee
will submit recommendations to the Board on such problems as are referred
to it by the Board. The Labor Committee will report directly to the Board
but will have liaison for the purpose of advice and consultation with the
Coordinating Committee and the Industry Advisory Committee.

Chairman: Robert J. Watt Secretary: Paul . Griffith
Organization Representative Alternate
American Federation of Labor . Robert J. Watt Lawson Wimberly, IBEW.
Congress of Industrial
Organizations ... .. ... Joseph P, Selly Daniel Duviescn,
American  Communica-
National Fedevation of Telephone tions Association
Workers . Paul E. Griffith Joseph A. Beirne

INDUSTRY ADVISORY COMMITTEE

The duties of the Industry Advisory Commititee include the submission
of expert advice to the Board on all problems of general concern to the
communications companies incident to the proper carryving out of the
Board’s mational defense mission. With the requirements of national
defense as a primary consideration, the Industry Advisory Committee will
submit recommendations to the Board on such problems as are referred
to it by the Board. The Industry Advisory Committee will report directly
fo the Board but will have liaison for the purpose of advice and consulta-
tion with the Coordinating Committee and the Labor Advisory Committee.

Whenever a problem involving domestic or international broadcasting
shall arise, the Chairman of the Industry Advisory Committee shall notify
the Chairman of the Domestic Broadcasting Committee or International
Broadcasting Committee, as the case may be, and such Domestic or Inter-
national Broadcasting Committee shall designate a Delegate to act as a
member of the Industry Advisory Committee on that problem.

Chairman: Walter S. Gifford Secretarv: Dr. C. B. Jolliffe
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¢ ¢ ¢ BOARD OF WAR COMMUNICATIONS ¢ * -

Organization Representative Alternate
American Telephone and

Telegraph Company . o Walter S. Gifford Keith S. McHugh
Globe Wireless, Ltd. . .. ... Jack Kaufman Chexter Pelmulder
International Telephone and

Telegraph Corp. R Col. Sosthenes Behn Frank W. Phelan

(All America Cables
and Radio, Inc¢.)

Postal Telegraph, Inc. ... E. F. Chinlund Elery W. Stone
Press Wireless, Inc.. . . ... Joseph Pierson
Radio Corporation of America ... David Sarnoft Dr. C. B. Jolliffe
Tropical Radio Telegraph Co. ... Wm. J. Beakes R. V. Howley
R. A. Phillips

U. S. Independent Telephone (Central Electric &

Assn, . Telephone Co.) Louis Pitcher
Western Union Telc;_,)aph Co. ... A. N. Williams I. R. Shute

AVIATION COMMUNICATIONS COMMITTEE

The duties of this Committee include the study of all phases of domestic
and international civil aviation radio facilities and communications services
associated therewith. It will have liaison with the U. S. Government Facili-
ties Committee and the State and Municipal Facilities Committee. With
the requirements of national defense as a primary consideration, the Com-
mittee shall recommend plans for the most efficacious use of all of these
facilities in time of military emergency, giving due consideration to the
needs of other governmental agencies, of industry, and of other civilian
activities.

Chairman: R. O. Smith

Organization Representative Alternate
Aeronautical Radio, Inc. . ~R. 0. Smith
American Association of -\npmt

Executives . ... .. .. L. M. Rawlins, Jr.,
American Export Anlmeﬁ Inc. K. 1. Stuhrman
American Telephone and

Telegraph Company R T Jones . A, Cowan
Department of Commerce (Civil

Acronautics Administration) Kugene Sibley
Federal Communications

Commission . ... ... ... .. . .. George K. Rollins Seymour Krieger
National Advisory Committec

for Aeronautics . . . Charles TH. Helms
National Federation of

Telephone Workers . ....... ... John J. Moran
Navy Department . . . Comdr. AL L Price
Pan Awmerican Airways S\\Lom . H. C. Leuteritz
Postal Telegraph, Ine. ... .. A, F. Connery
Private Fliers Association, Inc. .. Roger Wolfe Kahn John M. Wells,
State Department . . R Arthur Lebel
U. S. Coast Guard . ILit. Comdr. F. A. Leamy 1.t. Comdr. E. K. Rhodes
War Department .. .. .. : Col. Wallace G. Smith l.t. Col. E. I.. White
Department of (,ommcl(e

(Weather Bureau) ... . o .l)vlbut M. Little lvau R. Tannehill
Western Union Telegraph Co. .. J. Howe M. Saunders

DOMESTIC BROADCASTING COMMITTEE
The duties of this Committee include the study of the physical aspects
of domestic standard broadcasting and formulation of recommendations of
such precautions, supplementary facilities and reallocations as it shall deem
desirable under foreseeable military conditions. It shall also consider other
domestic broadcasting systems including relay broadcasting, high fre-
quency (FM) broadcasting, television, facsimile broadcasting and experi-

9>
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mental broadcasting. The Committee's work in all of these fields will
include recommendations for the speedy and efficacious use in time of
military emergency of all necessary domestic broadcasting facilities and
communications services asosciated therewith, with the requirements of
the national defense as a primary consideration.

Chairman: Neville Miller Secretary: A. D. Ring

Organization Representative Alternate
American Federation of Labor. ... Lawson Wimberly Maynard I¥, Marquardt
American Telephone and

Telegraph Company ... ... ... G. L. Best H. H. Carter

Broadeasters Victory Council, .. .
Columbia Broadcasting System.
Ine. D -
Congress of Industrial
Organizations . ................
Fac-imile, Ine. ... .. o ..
Federal Communications
Comrission
M Broadeasters, Ine. ... ...
Mutual Broadecasting System, Inc.
National Association of
Broadcasters . .
National Broadcasting Company .
National Federation of
Telephone Workers
National Independent
Broadcasters
National Television System Com-
mittee of the RMA Engineer-
ing Department ...... .. ... ...
Office of War Information........
Postal Telegraph-Cable Company .
State Department ......... ..., ..

John Shepavd 111
Karl H. Gammons

.. 2. Littlejohn
John V. L. Hogan

George P. Adair

- Walter J. Damm

W. E. MacFarvlane

.Neville Miller
Frank M. Russell

Johu J. Moran
Harold A. Lafount

W. R. G. Baker

William B. Lewis
Ellery W. Stone
Harvey Otterman

0. L. Taylor
Metford R. Runyon
Sidney Adler
[.ucien Hilmer
Philip G. Loucks
Fred Weber

Howard S. Frazier
0. B. Hanson

Andrew W, Bennett

V. M. Graham

A. F. Connery

U. S. Independent Telephone
Association ..o oL Louis Pitcher
War Departmient . ....... ... Lt. Adrian M. Murphy
Signal Corps

Clyde S. Bailey

Western Union Telegraph
Company .. ... ... ... H. P. Corwith A. W. Donaldson
INTERDEPARTMENT RADIO ADVISORY COMMITTEE
This Committee is designated under the provisions of Paragraphs 5 and
7, but without reference to Paragraph 8, of the President’s Executive Order
of September 24, 1940. The duties of this Committee will include making
special studies and recommendations regarding frequency allocations, with
the requirements of national defense as a primary consideration but giving
due consideration to the needs of governmental agencies, of industry, and
of other civilian activities.
Chairman: Dr. J. H. Dellinger
Secretary: P. F. Siling

Vice-Chairman: T. A. M. Craven
Assistant Secretary: L. R. Brady

Organization Representative Alternate
Department of Agriculture. .... E. W. Loveridge A. G. Simpson
Department of Commerce. .. .. .. Dr. J. H. Dellinger L. H. Simson
Federal Communications

Commission . .......... ... T. A. M. Craven P. F. Siling
Department of Interior ... ... Stephen L. Windes
Department of Justice. .. _..T. D. Quinn H.J. Walls
Department of Labor. ... .. o
U. S. Maritime Commission. .. ... D. S. Brierley J. T. Welsh
Navy Department ............... Lt. Comdr. G. L. Caswell Lt. Paul D. Miles
Post Office Department . ... .. ... Roy M. Martin Charles M. Knoble
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LEADING
ADVERTISERS

For 16 years the country’s
leading radio advertisers
have consistently used NBC.
Two-thirds of the nation's
advertisers investing yearly
#500,000 or more in network:
radio were NBC clients in
1942. Three-quarters of ~
these clients have been on
NBC from 5 to 18 years,
half of them for 10 years or
more —conclusive evidence
that the "Network Most
People Listen to Most" is
also the network most lead-
ing advertisers use most,

anSarestey @
' ' ‘ * revaeassien,,,

7 N\
OUTSTANDING
WAR SERVICE

In 1942 NBC contributed
hundreds of programs and
tens - of -thousands of an-
nouncements to become a
vital weapon of war. In a
typical month, NBC aver-
aged more than 5 hours of
its own time daily to aid in
the sale of War Bonds, to
gear civilian life to a war
economy, to provide enter-
tainment. and " relaxation
for fighting- men and war -
workers, etc. Every minute of
this time has been devoted
to the cause of victory.

I'.I’Mm'w “"‘
terrtetegy ’ ’

i ' N\
BETTER
COVERAGE

1]l new stations added —3
stations with increased day-
time power— 10 stations with
increased night power (for a
total network power increase
of 8%). These are the cover-
age improvements that NBC
delivered in 1942 to its
.advertisers and agencies.
NBC'’s 1942 10% Full Net-
work Discount Plan, which
increased the average night-
time network tu 94 stations,
has praved the most effective
audience-increaser in the

history of radw -
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“ This is the NATIONA

COMPANY. ..”

THE NATIONAL BROADCASTING COMPANY
PLEDGES CONTINUING, UNREMITTING SERVICE
TO THE GOVERNMENT AND TO THE

FPEOPLE OF AMERICA.
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T MOUGH this great Master Control Board of the National Broadcasting Compéiny.

Ame

Ttis t

Amel ica’s finest, most popular programs

ican homes where they are welcomed as old, familiar friends.

NBC| clients increasing goodwill and pyramiding sales.

Oncq again in 1942 NBC carried even mo!

together with the finest radio facilities in

Broai
beya

Hcasting Company far beyond the ac

nd its own previous achievements as

~

MO

\ievements of any other network-—an
the “Network Most People Listen to M

b o

5T HIGHEST

are routed daily to tens-of-millions of
his friendly response of these loyal NBC listeners that year after year brings to

e of the nation’s favorite programs, thich

bxistence, combined to carry the National

d far

.

ost.

) | S

POPULARITY POLLS

..

LISTENERS

Night and Day-—a far greater
percentage of radio families

“"Listen Most™ to NBC than to:

any other network. Figures
tfrom NBC's 1942 Nation-
wide Survey of Radio
Listening Habits show that
throughout the country
51.8% of the radio families
"Listen Most” to NBC Sta-
tions af night as compared
to 24.5% for the Second Net-
work. Inthedaytime, 35.5%
of the radio.families "Listen

. Most" to NBC against 23.1%
for the Second Network.

S

RATINGS

During 1942 NBC devel-
oped the largest audience in
radiohistory. Forthefirst two.
months, CAB gave NBC an
average of 7 out of 10 of
the highest-rated shows,
reaching an all-time high
in November and December
when NBC consistently won
9 out of 10. And for the en- ~
tire year (based on network
commercial gquarter-hours)
NBC topped its nearest com-
petitor by 42% in aggregate

in average evening ratings.

evening ratings—and by 42%J

wWwWw americanradiohistorv com

Six years running (1937-
1942) NBC has won more
""Favorite Entertainers” and
more 'Favorite Programs” in
the Radio Daily Poll than all
the other networks combined
... For the same six years
NBC. has won top place in
the "Champion of Cham-
pions’! group in the Fame-
Motion Picture Poll.. And
again this year, in these two
polls, .and the Cleveland
Plain Dealer Poll, NBC
programs and stars won
more first places than all

other networks combinedj
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BOARD OF WAR COMMUNICATIONS .« o o

Alternate
F. C. deWolf

Representative
..... Thomas Burke
U. S. Coast Guard .. Capt. E. M. Webster [t. Comdr. C. H. Peterson
War Department Col. Wesley T. Guest Capt. Wm. E. Plummer

INTERNATIONAL BROADCASTING COMMMITTEE

The duties of this Committee include the study of all phases of interna-
tional broadcasting and the formulation of recommendations concerning
such precautions, supplementary facilities and reallocations as it shall
deem desirable under foreseeable military conditions. With the require-
ments of national defense as a primary consideration, it shall also recom-
mend plans for the speedy and efficacious use of all necessary international
broadcasting facilities in time of military emergency giving due considera-
tion to the needs of other governmental agencies, of industry, and of other

Organization
State Department

civilian activities.
Chairman:
Organization
American Federation of Labor...
Associated Broadcasters, Ine......
Columbia Broadcasting System,
Ine.
Department of Commelce
(Bureau of Foreign and
Domestic Commenrce)

Walter (

ivans
Representative

.Louix Barnett

Wesley 1. Dumm

.Earl H. Gammonx

Howard E. Way

Secretary :

P. F. Siling
Alternate

Lawson Wimberly
Royal V. Howard

Edmund Chester

Crosley Corporation (The) James D. Shouse R. J. Rockwell
Federal Communications

Commission ....... . ....... PP Siling Wayne Mason
General Electrice (,ompdm, Robert S. Pearve
Mutual Broadeasting System, Ine. Alfred J. McCosker Fred Weber

National Association of
Broadecasters

National Bloadccutmg Compdn\,
Ine. ... .

Navy Department .

Otfice of Coordinator of
Inter-American Affairs

Office of War Information...... ..

State Department ..

John F.

Neville Miller

Royal
Read Adm. S. C. Hooper

Don Franciseo

..Harvey Otterman

Howard S. Frazier

Dr. Charles B. Jolliffe
Lt. Comdr. F. C. B. Jordan

John W. G. Ogilvie

Roy Corderman

Wayr Department ............. ... Briz. Gen. Alexander D.
Surles
Westinghouse Electrie and
Manufacturing Co. Walter C. Kvans l.. B. Wailex
World Wide Brcadeasting
Corporation ... ... ... ... .... Walter S, Lemmon

RADIO COMMUNICATIONS COMMITTEE

The duties of this Committee include the study of all phases of domes-
tic and international radiotelegraph and radiotelephone communications
facilities (including mobile and fixed services) except aviation, amateur,
Federal, State, and Municipal communications facilities. With the require-
ments of national defense as a primary consideration, the Committee shall
recommend plans for the most efficacious use of all of these facilities in
time of military emergency, giving due consideration to the needs of other
governmental agencies, of industry, and of other civilian activities.

Chairman: Capt. E. M. Webster Secretary: F. M. Ryan

Organization Representative Alternate
American Federation of Labor....Andrew McDonald David D. Barry

American Merchant Marine

Institute. Inc. R. J. Baker
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Mhragers
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Distinguished
Artists

RADIO o STAGE e SCREEN e TELEVISION

NEW YORK CALIFORNIA
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& & -9 BOARD OF WAR COMMUNICATIONS L

Organization Representative Alternate
American Telephone and

Telegraph Company . W. G. Thompson [, M. Ryan
Association of Edison

Illuminating Companies ~...G. G. Langdon
Congress of Industrial

Organizations ......... . ...... Oliver M. Salisbury
Department of Commerce ....... Dr. J. H. Dellinger L. H. Simson
Edison Electric Institute ......H., E. Kent
Federal Communications

Commisston . ....... ......... William N. Krebs Paul M. Lion
Globe Wireless, Ltd. ... ... .. ... Jack Kaufman Chester Pelmulder
Lake Carriers’ Association .. . Gilbert R. Johnson C. M. Jansky, Jr.
Lorain County Radio Corporation Herman E. Hageman Frank C. Dunbar
Mackay Radio and Telggmph

Company .. .. .. Haraden Pratt l.. Spangenberg
Maritime Commission . . 1. S. Brierley J. T. Welsh
Mutual Telephone Company . . W. I. Harrington Alvah A. Scott
National Federation of

Telephone Workers . ...... ... .. John J. Moran
Navy Department . ... ..Comdr. R. E. Melling Lt. Paul D. Milex
Press Wireless, Inc. L Joseph Picrson
Radiomarine Corporation

of America .. .. .. Chas. J. Pannill Arthur J. Costigan,
R.C.A. Commumcatxons Inc. . Wm. A. Winterhottom  William H. Taylor

South Porto Rico Sugax Company . T. .J. Phillips
Tropical Radio Telegraph

Company ... . ... RV, Howley . . Harnis
U. S. Coast Guard .. Capt. . M. Web-ter L.t. Comdr. C. H. Peterson
U. S.-Liberia Radio (Jowomtlon Byron H. Larabee
War Department | . Col. Wesley T. Guest Capt. Wm. E. Plummer,

Signal Corps
COMMUNICATIONS LIAISON COMMITTEE FOR CIVILIAN DEFENSE

The duties of this Commitlee include the submission of expert advice
on all communications problems in which the Defense Communications
Board and the Office of Civilian Defense are mutually interested. With the
requirements of national defense as a primary consideration, the Committee
will submit recommendations to the Board on such problems as are re-
ferred to it by the Board. In addition, the Committee shall have liaison
with a similar committee of the Office of Civilian Defense and shall work
with that committee in planning for the most efficacious use of communica-
tions facilities for civilian defense.

Chairman: William N. Krebs Secretary: Herbert A. Friede

Organization Representative Alternate
Awmerican Radio Relay League. .. George W. Bailey
Federal Communications

Commission ..... ............ William N. Krebs Allen W. Savler
International Association of

Chiefs of Police .= .. . .. .. Capt. Donald S. Leonard

International Association of
Fire Chiefs and International
Association of Fire Fighters. .. Herbert A, Friede

National Bureau of Standards ....Alvin C. Hutton
Office of War Information ....... William B. Lewis
War Department .. ... ... . Major Charles F. IFell Capt. M. V. Fredenhagen
l.abor Advisory Commlttee, De-
fense Communications Board. ... Joseph P. Selly

Domestic Broadcasting Comn1it~
tee, Defense Communications
Board R o Neville Miller
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The ﬂgencq af Show Ludinedd

1898 — 1943

SSSSSSSSSSSSSSS

WILLIAM MORRIS AGENCY, Inc.

NEW YORK — CHICAGO — HOLLYWOOD — LONDON
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